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BCTYII
Po6oua mnporpama (PII) naBuanpHOi aucuUIUIIHK «MapKETUHT TEPUTOPII»
po3pobsieHa Ha OCHOBI «MeToAMYHUX PEKOMEHAALId 10 po3poOsieHHA 1 0(OpMIIEHHS
pobovoi mporpamMy HaBYaJIbHO! AUCHMIUIIHK JIEHHOI Ta 3a04HOi (OpM HaBUAHHS,
3aTBEpPKEHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/on, Ta BiANOBIAHUX
HOPMaTUBHHX JIOKYMEHTIB.

1. MOSAACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micrie: naHa HaBYaJlbHA JUCIIUIUIIHA € TCOPETHYHOI Ta MPAKTUYHOIO OCHOBOIO
CYKYNHOCTI 3HaHb Ta BMiHb, 1[0 (OopMylOTh Npodias (axiBus y O0COOIMBOCTSIX
yIPaBIIiHHS TEPUTOPISIMHU Ha 3acajaX Cy4aCHUX METOJIIB MAPKETHHTY.

MeToro0 HaBYAJIbHOI JUCHMIUIIHA € (OPMYBaHHS CHCTEMH 3HaHb Ta HABUYOK
TEOPETUKO-METOI0JIOTIYHNX, METOJUYHUX 1 3MICTOBHHX AacCIEKTiB yIpaBIiHHS
perioHaMu Ta OKPEMUMH TEPUTOPISIMH JJi1 ONTHUMI3allii BUKOPHUCTAHHS PECYpCIB
TEePUTOPIi, aKTUBIi3allli AIJIOBOT aKTUBHOCTI, MIABUIIICHHS PiBHS JKUTTS HACEJICHHS.

3aBAaHHSAMU BUBUYCHHS HABYAJILHOI JUCHUILIIHA €:

- BHUBYEHHS TEOPETHYHUX OCHOB 1 MPHUHIIUIIB MOOYAOBH MEXaHi3MIB YIpPaBIiHHSI
MapKETUHTOM TEPUTOPIii;

- BUBYEHHS OCOOJMBOCTEH MPOBEJICHHS MAPKETUHIOBUX JOCIIHKEHb TEPUTOPIN;

- BUABJICHHS OCOOJMBOCTEH MPAKTUYHOIO 3aCTOCYBaHHS METOIIB MapKETHUHTY
TEpUTOPIH;

- PO3yMiHHS OCOOJMBOCTEH YMpaBIiHHS CKJIAJJOBUMHU KOMIUIEKCY MapKETHUHTY
JUTsI BUPIIIIEHHS 3a7a9 TePUTOPIi;

- BUBYCHHS METOJIB KOHTPOJIO 3aXOJiB TEPUTOPIATbHOTO MApKETHHTY 1
BHECEHHS KOPEKTUB B MPAKTUKY YIPABIIHHS TEPUTOPISIMU

1.2. Pe3yabTaTH HABYAHHS, SIKi /Ja€ MOMKJIMBICTH JOCAITH HaBYaJbHA
TUCHMILTIHA.

- AmHamizyBaTH 1 MPOTHO3YBaTH PHHKOBI SBHINA Ta TMPOIECH Ha OCHOBI
3acTocyBaHHS (yHIAMEHTAIbHUX TMPHUHIMIIB, TEOPETUYHUX 3HAHb 1 MPUKIATHUX
HaBUYOK 3JIIHCHEHHS MapKeTHHIoBOI AisuibHOCTI (ITPH2).

- 36upaty Ta aHai3yBaTH HEOOXiAHY iH(OpMaIlio, pO3paxOBYBaTH €KOHOMIYHI Ta
MapKETHUHTOBl1 TOKa3HWKH, OOIPYHTOBYBaTH YIPABIIHCHKI pIMIEHHS Ha OCHOBI
BUKOPHCTaHHS HEOOXIHOTO aHATITHYHOTO i MeTou4HOTro iHcTpyMeHTapito (ITPH4).

- BusiBnatu ¥ aHamizyBaTH KIIIOYOBI XapaKTEPUCTHUKHW MApPKETUHTOBUX CHCTEM
PI3HOTO piBHS, a TAKOXK OCOOIMBOCTI MoBeAiHKH iX cy0’extiB (ITPHS).

- 3acTocoBYBaTH IHHOBAIlIHI MiIXOAW WIOAO TPOBAIKEHHS MAapKETHHTOBOT
TiSUTBHOCTI  PUHKOBOTO Cy0’€KTa, THYYKO aJanTyBaTHUCSA 1O 3MiH MapKETHHTOBOTO
cepenosuiia (ITPHS).
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- JlisT! comiaabHO BIANOBIIANBHO Ta TPOMAACHKO CBIJIOMO Ha OCHOB1 €THYHHX
NPUHIMIIB MapKeTHHIy, MOBark J0 KyJbTYPHOIO PI3HOMAHITTS Ta I[IHHOCTEU
POMAJITHCHKOTO CYCIIIbCTBA 3 JOTPUMaHHAM TpaB i cBob6o 1 ocoductocti (ITPH15).

- YCBIZOMIIIOBATH OCOOJIMBOCTI Cy4acHOi CBITOBOI Ta HAI[lOHAJIBHOI €KOHOMIKH,
THCTUTYLIMHOT CTPYKTYPH, HanpsIMiB COLIIAJIbHOI, BHYTPIIIHBO Ta
30BHIIIHbOEKOHOMIUHOT MOJITUKU AEpP’KaBU, 3HATU Ta PO3YyMITH €KOHOMIYHI KaTeropii,
3aKOHU, TPUYMHHO-HACIIIKOBI Ta (QYHKI[IOHAJIBHI 3B SI3KM M1 MPOILIECAMH Ta SBUIIIAMHU
Ha pI3HUX PIBHAX EKOHOMIYHMX CHCTEM, BpaxoBYyBaTH HACHIOKWA  peajizaiii
MaKpOEKOHOMIYHOI MOJIITUKH, BUKOPUCTOBYBATH 3HAHHSA (OpM B3aEMOJIi CyO’€KTiB
PUHKOBUX BIIHOCUH JUIsl 3a0e3MedyeHHs JIAJIbHOCTI MiANPUEMHHUIBKUX CTPYKTYD,
PO3YMITH OpraHi3alliiHO-€KOHOMIYHUI MeEXaHi3M YIpaBIiHHSA MiJANPUEMCTBOM Ta
OLIIHIOBATH e(EKTHUBHICTh MPUHHATTS MapkeTuHroux pimreHs (ITPH21).

- IlporHozyBatu MmiaaTOCIPOMOKHUMN MOMHUT, BU3HAYUTH MEPCHEKTUBHI IUIHOBI
CEerMEHTU CIIOKMBayiB, OOIPYHTOBYBATH IHHOBAIIHHI METOJIM YMPaBIIHHSA TOBApPHOI,
1IHOBO1, 30yTOBOi, KOMYHIKAI[I{HOI TOJITUK MIANPUEMCTBA HAa BCIX THUIAX PHUHKIB
(ITPH23).

1.3. KoMneTeHTHOCTI, IKi 1a€ MOKJIMBICTH 3100yTH HABYAJILHA TUCHMUILTIHA.

- 31aTHICTh BUPINIYBATH CKJIAHI CIeliai30BaHi 3a7a4i Ta MPaKTUYHI IPOOIeMHu y
chepl MapKETHHTOBOI MdiSUTBHOCTI ab0 y Tpolleci HaBYaHHSA, IO Tepeadayae
3aCTOCYBaHHS BIJMOBIHUX TEOPi Ta METOJIB 1 XapaKTepU3ye€ThCs KOMILJIEKCHICTIO Ta
HeBusHaueHicTio ymoB (IK).

- 3maTHICTh 10 aOCTPAKTHOIO MHCJCHHS, aHaiizy Ta cuaTe3y (3K3).

- 31aTHICTh BUUTHUCS 1 OBOJIOAIBATH cydacHUMH 3HaHHIMHU (3K4).

- 31aTHICTh MIPOBEJACHHS IOCHTIKeHb Ha BimmosimHomy piBHi (3KS8).

- 34aTHICT, CHOUIKYBAaTHCS 3 TPEACTaBHUKAMHU IHIIMX TpodeciiHuX rpym
pi3HOrO piBHA (3 eKCHepTamMu 3 IHIIHMX rajdy3eil 3HaHb/BUAIB €KOHOMIYHOI JiSUTHHOCTI)
(3K12).

- 31aTHICTH MpaIroBaTi B Mi>kHapoaHoMmy KoHTekcTi (3K13).

- 31aTHICTH JIOTIYHO 1 TOCIIIIOBHO BIATBOPIOBAaTH OTPHMMaHI 3HaHHS IPEIMETHOL
oOnacti mapketunry (®K1).

- 3IaTHICTH MPOBAKyBAaTH MAPKETUHIOBY [isJIbHICTD Ha OCHOBI PO3YMIHHS
CYTHOCTI Ta 3MICTy Teopii MapKeTUHTy 1 (YHKIIIOHAJbHHUX 3B'SI3KIB MiX ii CKJIaJOBHUMHU
(DPK4).

- 3[IaTHICTP TNPOBOJUTH MAPKETUHIOBl JIOCHIDKEHHS Yy pi3HUX cdepax
MapKeTUHTOBOI AisuibHOCTI (PK6).

- 3JaTHICTP BUKOPUCTOBYBATH IHCTPYMEHTapii MapKETUHTY B I1HHOBAIIHHOI
nisutbHOCTI (PK9).

- 3/1aTHICTH, aHaNi3yBaTH TIOBEMIHKY PHHKOBUX CYO’€KTiB Ta BHU3HAYaTH
ocobimBocTi ¢pyHKIionyBaHHs puHKiB (PK11).

- 3aTHiCTh OOMpPATH Ta BUKOPUCTOBYBATH 1HHOBAIIWHI METOIH, IHCTpYMEHTapii
e OOIPYHTYBaHHS pIilIeHb LIOJ0 CTBOPEHHS, (YHKIIOHYBaHHS YHPaBIiHCHKUX
CTPYKTYp, PO3YyMITH OCOOJHMBOCTI Cy4acHOi CBITOBOI 1 HalliOHAIBHOI EKOHOMIKH



7 ludp CMS HAY
SR CucremMa MEHEIHKMEHTY SKOCTI. JIOKYMEHTa PI111.01.03-01-2021

PoGoua nporpama
HaBYAJIBHOI JUCLIHUILTIHHA
«MapKeTUHT TepUTOpiii»

Crop. 613 12

OOTpYHTOBYBATH HAMPSMH COIIaIbHOI, BHYTPIIIHHO Ta 30BHIITHLOEKOHOMIYHOI TOJIITUKH
JepkaBu Ta HaOyTH LUIICHOTO CBITOIVIALY B PO3YMiHHI INIOOAJbHUX MPOLECIB, IO
PO3KPHUBAIOTh 3aKOHOMIPHOCT1 MOJAJIBIINX TpaHC(HOPMALIMHHUX 3pYIIEHb Ta JAI0Th 3MOTY
npuiMaTi cBo€evacHi, edekTuBHI MapkeTuHroBi pimenas (P®K18).

1.4. MixaucuuniiHapHi 3B’ I3KH.

Jana mucuurutiHa Oa3yeTbesl Ha 3HAHHSAX TaKUX AUCIUIUIIH, SK MapKeTuHr,
Opranizaniiina noBeainka, EkoHOMIKa rocnogapchbkoi AiSNIBHOCTI Cy0'€KTiB PUHKOBUX
BiHOCHH, [HQpacTpyKTypa TOBapHOro puHKY, MapKeTHHIOBI JOCTIIKEHHs, Ta € 0a3010
JUIs BHUBYEHHS MOJAJBIIMX AUCLUHMILIIH, a came: MapKeTuHr po3noauty, MapKeTHHr
MIPOMHUCIIOBOTO MiANMPUEMCTBA, MapKeTUHT iHHOBAIil, M1>XKHapOIHUN MapKETHHT .

2. MPOT'PAMA HABYAJIBHOI JJUCIUILJITHA

2.1. 3micT HaBYAJIbHOI AUCHHUILIIHA

Hapuanbauii MaTepian JUCIUIUIIHU CTPYKTYPOBAHUM 32 MOAYJILHUM MPUHITUIIOM 1
CKJIAJIAEThCS 3 OJHOTO HABYAJIBLHOro MoayJsi Ne 1 «OCHOBU MapKETHHTY TEPUTOPIi»,
SIKUI € JIOTIYHOI0 3aBEPIICHOI0, BIHOCHO CaMOCTIMHOI, IUTICHOIO YaCTUHOKO
HABYaJbHOI JWCIUIUTIHK, 3aCBOEHHSA fKOi TIepeadavae TPOBEACHHS MOJYJIbHOT
KOHTPOJIbHOI pOoOOTH Ta aHalli3 pe3yJbTaTiB il BUKOHAHHS.

2.2. MoayibHe CTPYKTYPYBaHHSI Ta iIHTerPOBaHi BUMOTH 10 KOKHOI0 MOIYJIsl
Moayib Ne 1 «OcHOBH MAPKETHHIY TepUTOPiii»

InTterpoBani Bumoru monayJisi Nel:

3HATH:

- OCHOBHI KaTeropii, MOHATTS, TEPMiHU, BUSHAUCHHS KYPCY;

- KOHIIETIII{ MAPKETUHTY B KOHTEKCTI MApKETHHTY TEPUTOPIH;

- IHCTPYMEHTH MapKETUHTY TEPUTOPIH;

- CYTHICTh TEPUTOPIaTbHOT KOHKYPEHIIIT 1 KOHKYPEHTOCTIPOMOYKHOCTI,

- METOJIMYHI TIIXO0IM O TOCTIIKEHHS KOHKYPEHTOCIIPOMOKHOCTI TEPUTOPIH;
- IIOHATTS 1 CTPYKTYpa iMIJKY TepUTOPIi;

- akTopu hopMyBaHHS OPEH/IIB TEPUTOPIH;

- IOHSITTS Ta CKJIAJl iHQPACTPYKTypU TEPUTOPIA;

- crienii(hiKy MapKEeTUHTY PI3HUX KpaiH Ta PErioHiB.

BMITH:

- iIeHTU(IKYBaTH TEPUTOPIi 3a KiacuiKariitHUMU O3HAKAMU;

- OI[IHIOBATH MOTEHITiIa] TEPUTOPIi 32 BUSHAUCHUMHU KPUTEPISIMU;

- aHaJII3yBaTH IMIJ[K TEPUTOPIi;

- OIIIHIOBATH 1 (popMyBaTH OpEH] TEPUTOPIT;

- IOCJIJKYBaTH CTaH Ta NEPCIEKTUBU PO3BUTKY 1HPPACTPYKTYpPH TEPUTOPII;

- aHAJII3yBaTH OCOOJIMBOCTI MAPKETUHTY KpaiH Ta perioHis;

- IPOBOJIUTH KOMILJIEKCHY OIIIHKY MAapKETHHTY MICT Ta TEPUTOPIaTbHUX OJAUHUIIb;
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Tema 1. OcHOBHI N10/10KeHHSI MAPKETHHIY TepUTOPiii

imi AMCUUIUTIHU, TEOPETHYHI OCHOBH MAapKETHUHTY TEPUTOPIi, CYTHICTH MApKETHHTY
TEepUTOpiii, 00'€kTH, CyO'€KTH Ta MLUIBOBI PHHKH «CIOXMBAaYiB» MAapKETUHTY TEPUTOPIid,
KOHIICTIi MapKETHHTY B KOHTEKCTI MapKETHHTY TEpUTOpii, IHCTPYMEHTH MAapKETUHTY
TEPUTOPIHA.

Tema 2. TeputopiajibHa KOHKYpPeHIisl i KOHKYPEHTOCIIPOMOKHICTh

CyTHICTbh TepUTOPIANbHOI KOHKYPEHIIIl 1 KOHKYPEHTOCIIPOMOKHOCTL. MeTo10JI0T1uHI Ta
METOJWYHI MIAXOAU 10 AOCTIHKEHHS! KOHKYPEHTOCIPOMOXKHOCTI TepUTOpiid. Brius iHHOBAIIiH
TepUTOPIT Ha TEPUTOPIATbHY KOHKYPEHTOCIPOMOKHICTb. VYrpaBniHHS
KOHKYPEHTOCIIPOMOKHICTIO TEPUTOPIH.

Tema 3. Ynpasiainnas imigxem TepuTopii

[TonsTTss 1 cTpykTypa IMiuIKy TepuTopid. dakropu (GOpMyBaHHS IMIIKY OKpPEMHUX
teputopii. Bunu 1 tunm MKy teputopiil. CBITOBUIM AOCBiA MPOCYBaHHS KpaiHU. PeilTuHrn
MKY Kpaid. CydacH1 TeXHOJIOT1T GOpMyBaHHS IMIIKY TEPUTOPIH.

Tema 4. Bpenau Ta OpeHAUHT TepUTOPiN

Icropuuni popmu mpocyBaHHs Teputopid. bpena Teputopiit sk HaykoBa KaTeropis.
®daktopu GopmyBaHHs OpeHIB TepuTOopiii. KoHIENI[isT KOHKYPEHTHOT IICHTHYHOCTL. MeToIuKn
CTBOPEHHS TepUTOpiasIbHUX OpeHiB. OIiHKA TePUTOPIaTIbHUX OPEH/IIB.

Tema 5. Indpacrpykrypa Tepuropii

[Tonstrs Ta ckmag iHGpacTpykTypu Tteputopii. I[locayrm B SKOCTI TOJIOBHOTO
NponyKTy (YHKIIOHYBaHHS 1HGPACTPyKTypu. MapKeTHHTOBa aKTUBHICTh B (JOPMYBaHHI Ta
yIpaBiiHHI IHYPACTPYKTYPOIO IK OCHOBA PO3BUTKY TEPHUTOPIH.

Tema 6. Oco0,1MBOCTI MAPKETHHI'Y KPAiH Ta perioHiB

Kpaina i mepxaBa sk 00'ektm MapkeTuHry. Ilo3umionyBaHHs kpainu 1 cremudika
(dbopMyBaHHS TEPUTOPIATBLHOTO MPOAYKTY Kpainu. Crernudika MapKETHHTY PI3HUX KpaiH.
MapkeTtuHr perioHiB. PerioHanbHUN MAapKETHHT 1 MapKETUHT TEPHUTOPIM: 3arajibHe 1
crerudiyae Perion sk mpoaykT: MapKETHHTOBa NPUBAOIUBICTD.

Tema 7. MapKeTHHI MiCT Ta TEPUTOPiIAJIbHUX OJMHUIb

Micto sk 0COOMMBHI MpeIMEeT MapKETHHIOBOi MisIbHOCTI. Iligxomu mo ympaBiiHHA Ta
METOAM BEIEHHS MAapKETUHTY MicTa. MapKeTHHI MapTHEPCHKUX BIMHOCHH y MicTaX. MapKeTHHT
JIOKATbHUX MiCllb. MapKEeTUHT TypPUCTCHKUX 30H. MapKeTHHI IHHOBALIfHUX 30H MapKeTuHr
arponpoOMHUCIIOBHX 30H.

Tema 8. MapkeTHHT iHTeJIEKTYaIbHOI0 KAMITAY TEPUTOPil

CtpykTypa IHTEJIEKTyalbHOTO Kamitany. I[HTenekTyaldbHHI KamiTal TepuTopii.
MapkeTHHT IHTENEeKTyalbHOr0 KamiTany. MapKeTHHI JIIOJCHKOro KamiTany. MapKeTHHT
CTPYKTYPHOTO Karitany. MapKeTHHT KI1€EHTCHKOTO (CIMOKUBYOI0) KariTay.

2.3. TeMaTHYHUM ILJIAH.

OO0csr HaBYaIBHUX 3aHATH (TO/I.)
Ne Hassa temu

nop (TeMaTUYHOTO PO3ALTY) Henna gopma 3aouHa popma
HaBYAHHS HaBYAHHS
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Moayab Nel « OcHOBHI TOBapO3HABYi XapaKTePUCTUKH MPOAYKIii»
5 cemecTp 5 cemecT
1.1 | OcHOBHI 0JOXEHHS MAapKETUHTY TEPUTOPIN 15 g g 7115021 - |13
12 TepuropianbHa KOHKYPEHILIA i 15 2| 2 7115021 - 113
KOHKYPEHTOCIPOMOKHICTb 2| 2
5| o 6 cemect
1.3 | YopaBniHHs iMipKeM TepUTOPii 16 2| 3 7 161-11115
- 2| 2
1.4 | bpenau Ta OpeHAMHT TEPUTOPIN 16 5| 3 7116 -|1115
1.5 | Indpactpykrypa Tepuropiii 15 g g 711711115
1.6 | OcobauBOCTI MapKETHHTY KpaiH Ta PETIOHIB. 15 g g 7116|1114
1.7 | MapkeTUHT MICT Ta TEPUTOPIATbHUX OJUHUIb 15 g g 7116|1114
1.8 | MapkeTUHT IHTEIEKTYyaIbHOTO KaIliTaly TepUTOPpin 15 g g 7116|1114
1.9 | JomamiHe 3aBIaHHS 8 - - 8| - - - -
1.10| MonynsHa KOHTposibHA poboTa Nel 512 - 13| -1]-1|-]-
1.11| KonTponsHa (nomariss) podora (3OH) - |- -1-181]-|-138
Ycboro 3a mogysem Nel 135(34| 34 |67|135| 8 | 6 |121
Ycboro 3a HaB4aJIbLHOIO IlI/ICIII/IlIJIiHOlO 135134 34 |67/135/| 8 6 (121

2.4. JlomaliHe 3aB/1aHHs.

B n'stoMy cemecTpi CTyJIeHTH BUKOHYIOThH JoMaiHe 3aBaanng (/[3), BiamoBinHo 10
3aTBEP/KCHUX B YCTAHOBJICHOMY TMOPSAAKY METOAMYHMX PEKOMEHJIAIlii, 3 MeTOol0
3aKpIIJICHHS Ta MOTJIUOIEHHS! TEOPETHUHUX Ta MPAKTHYHUX 3HAHb Ta BMiHb, HAOYTUX Y
mpolieci 3aCBOEHHS HABYAJIBLHOTO MaTepially AUCHUIUIIHM B 00JAcTi MAapKETHUHTY
TEPUTOPIH.

Konkperna mera /I3 mosnsrae B OTpUMaHH1 ySBJICHHS PO OCHOBH Ta OCOOJIMBOCTI
MapKeTUHTY TEepUTOpid, Mpo 3aBJaHHA Ta iX BHpilIeHHA B Il cdepi, mpo
0COOJIMBOCTI BUKOPUCTAHHS 1HCTPYMEHTIB MapKETHHTY TEPUTOpiil Ta (opMyBaHHS Y
CTYZICHTIB YMIHHS 3aCTOCOBYBATH 1l IHCTPYMEHTHU Ta METOJIU B MPAKTUYHIN IISITBHOCTI.
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Jlnig ycmimHoro BUKOHaHHs /I3 CTyJeHT MOBUHEH 3HATH IHCTPYMEHTH MAapKETHHTY
TEPUTOPIH, METOAU JAOCHIIKEHHS KOHKYPEHTOCIPOMOXKHOCTI TEPUTOPI; CTPYKTYy
IMIJDKy ~ TepUTOpid, 0cOoOIMBOCTI  (QopMyBaHHS  OpeHAIB  TEpUTOpIH,  CKiIax
1H(QpaCcTpyKTypu TEpUTOPIM, crenudiKy MapKeTHHTY pI3HHX pErioHIB Ta BMITH
OLIIHIOBAaTU TMOTEHI[ia]l TEpUTOpIi, aHaIi3yBaTH IMIJUK 1 OI[IHIOBATH OpEeH] TEepHUTOpIi,
JOCTII)KYBaTH CTaH Ta MEPCHEKTUBH PO3BUTKY 1HOPACTPYKTYpH.

Bukonanns, odopmienns Ta 3axuct JI3 3AiiiCHIOETBCS  CTYJEHTOM B
1HIUB1IyaTbHOMY MOPSIKY BIAMOBIAHO IO METOIUYHUX PEKOMEHIAIIH.

UYac, notpiOuuii 1y1s BukoHanHs /13, — 10 8 roguH caMocTiiHOT poOOTH.

Hdasi crynentiB 3®H - 3aBmaHHs A1 BUKOHAHHS KOHTPOJBHOI POOOTH
PO3pOOISIOTECA aBTOPOM poOouoi mporpamu. HaBuanbHi MaTepiaau 3aTBEPIKYHOTHCA
MPOTOKOJIOM 3aCilaHHs BHUITYCKOBOi Kadeapw, IOBOASATHCA IO BijoMa CTyJEHTa
IHIUBIIyaIbHO 1 BUKOHYIOTHCS BIJIMOBIHO O METOAMYHUX peKkoMeHpalii. Hampuxman,
HOMEp BapiaHTy TEOPETUYHOI YACTUHU Ta MPAKTUYHOI YACTUHU BU3HAYAETHCS 32 TIEPIIIOIO
JITEpOI0 TMPI3BUIA Ta OCTAHHBOKW IUEGPOI 1HAMUBIAYATHHOTO HABYAJIBHOTO IUIAHY
CTYJEHTA.

2.5. IlepeJiik nUTaHb 1JIs MIATOTOBKH /10 €K3aMEHY.

[Tepernik muTaHb Ta 3MICT 3aBJaHb JUIS MiATOTOBKH JO €K3aMEHY, PO3pOOJISIOThCS
IPOBIJIHUM BHKJIaJiadeM KadeIpy BiIIOBIAHO JI0 poO0YOi MporpamMu, 3aTBEPDKYETHCS Ha
3aciadH1 kKadeapu Ta JOHOCUTHCS JI0 BiloMa CTY/ICHTIB.

3. HABYAJIbHO-METOJAUYHI MATEPIAJIM 3 JUCHUIIJITHA

3.1. MeTroau HaBYaAHHSA

[Ipy BHBYEHHI HABYAJIBHOI JUCHHUILIIHM BHKOPUCTOBYIOTHCS HACTYIHI METO/IH
HaBYaHHS: CIIOBECHI (TOSICHEHHs, Oecida, AWCKYCIs, Miajior), MOSCHIOBAIhHO-HAOYHI
(memMoHcTpallisi, UTFOCTparlisi), MpakTH4YHI (pIilIeHHS 3ajaad, JUIOBI IrpH), YacTKOBO-
MTOIITYKOBI Ta JOCIIITHUIIBKI METOIH.

3.2. PexoMeH10BaHAa JliTepaTypa
ba3oBa Jiteparypa
3.2.1. IleBuenko B.M. TepuropiaibHuii MapKeTHHT: 30ipHUK 3aBIaHb JUIS
MPaKTUYHUX 3aHATH 1 caMoOCTIHHOI poboTu (mpaktukyMm) [Enexrponnuii pecypc] / B.M.
[lIeBuenko, A.Jl. MoctoBa. — [lainpo: YHiBepcuteT imeH1 Ansdpena Hobens, 2017. — 96 c.
3.2.2. Menpuuk A.®., Bacina A.10., Jlyakina O.I1. JlepkaBHe Ta perioHaibHE
yIpaBJiHHSA : HaBY.NMOCIOH. 3a pen. A. @. MensHuk. TepHonins : ExoHoMiuHa nymka, 2014.
452 c
3.2.3 YtBenko B. B. TeputopianbHuii MapKkeTHHT: 30IpHUK 3aBAaHb JUISI PAKTUIHUAX
3aHATH 1 CaMOCTIHHOIT poOoTHu (rpakTukyMm) [Enexkrponnuii pecypc] / B.M. llleBuenko, A./l.
MocroBa. — [lninpo: YuiBepcuret imeH1 Anbdpena Hobemns, 2017. — 96 c.
3.2.4. Kuszesa T.B.,KonOymkin FO.II., IlerpoBcbka C.B., CmepiueBchkuii C.®.,
Cibpyx B.JI. Mixuapoauuit mapketusr. Hapuansamii mocionuk. — K.: , 2019 — 164 c.
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3.2.5. Cockin O.I. Ponp OpenauHTy MICT B enoxy 3MmiH / [HCTUTYT TpaHchopMmartii
cycnuibcTBa; mig pen. O.1. Cockina. - Kuis, 2012. - 112 c.

JonomixkHa JiTeparypa

3.2.7. CwmepiueBcbkuit C.®., Ciopyk B.JI. Crpateriuni acmnekTH MapKETHHTY
TEPUTOPIN B yMOBax JeleHTpaiizauii yrnpaBiaiHHs YKpaiHu // Po3BUTOK MpoOayKTUBHHUX
CWJI 1 perioHanbHa ekoHoMika. - Opeca: IIpuyopHOMOpChKI ekoHOMiIYHI cTynii, 2018,
Towm 2 - 26.

3.2.8. Ciopyk  B.JI, Hixituyk A.b. VYmpaBiaiHHS METOJOJOIIYHUM amnaparoM
MapKEeTUHTY TePUTOPIil Ha 3acagax PopcaiiT TEXHOJIOTIH B yMOBaX II00aTi3aIliiiHAX MTPOIIECIB
- [IpoGriemu cucTeMHOro mijIxoay B eKoHoMili: 30. Hayk. npaik. — K.: HAY, 2020. — Bum. 1
(75)..

3.2.9. bypuesa O.€. Paguenko I'.A., Ciopyk B.JI. MapkeTuHroBuii nmoTeHIian B
CUCTEeMI 1HHOBAIIITHOTO PO3BUTKY HAIIOHaJbHOI €KOHOMIKHM - IIpoGnemMu cucteMHOro
MiIX0My B eKoHoMiI: 30. Hayk. mpaik. — K.: HAY, 2020. — Bum. 4 (78). — C.162-169.

3.2.10. Ciopyx B.JI. OcobGauBoCTi 3acTocyBaHHs Teopii OOMEXEHb CHUCTEM B
MPaKTUIl YMPaBIIHHSA TEPUTOpPIAILHUMH KiacTepamMud / IHHOBaIiitHO-1HBECTHIIINHI
npoOiemMu Kiatepusailii ekoHoMmiku Ykpainu:— KwuiB : HamionanpHuit aBiarmidHuid
yHiBepcutet, 2019.

3.3. Indopmaniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. 'onoBHE ympaBIiHHS CTaTUCTUKK YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaiucwka Acorriariiss Mapketunry http://uam.in.ua/

3.3.5. MapkeTuHroBHii moprain http://www.marketing-research.in.ua

4. PEUTUHIOBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM
3HAHb TA BMIHb

OIiHIOBaHHS OKPEMHUX BHIIB BHUKOHAHOI CTYJCHTOM HaBYaJIbHOI pOOOTH
3I1MCHIOETHCA B Oajiax BIAMOBIAHO 10 Ta0n.4.1.
Ta0mwni 4.1

MakcuMaibHA KiJIBKICTEH 0aJ1iB

Jdenna popma | 3aouna ¢popma

HABYAHHS HABYAHHA
Bupx HaByaabHOI podoTH Mopnyas Nel
: 5 cemecTp 5 cemecTp
BukoHaHHS TECTOBHUX 3aBAaHb I YaC NPAKTHYIHUX
3aHATh 18 20

Po3p’si3aHHsT  3a7a4, BIANOBINI HA TEOPETHYHI 18 20



http://www.mr.com.ua/
http://www.er.nau.edu.ua/
http://www.ukrstat.gov.ua/
http://uam.in.ua/
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MUTAaHHS IMJ Yac ayJAuTOpHOi poOOTH  Ha
MPAKTUYHHUX 3aHATTIX
BukoHaHHs Ta 3aXHUCT JOMAIIHBOTO 3aBIaHHS 20 -
BukonanHs Ta 3axucT KOHTpoIbHOI podotu (3OH) - 20
s 0onycky 00 6UKOHAHHS MOOYIbHOI KOHMPOTILHOL 34 Ganie i
pobomu Nel cmyoenm mae nabpamu He MeHuLe
BukoHaHHSI MOJYJIbHOT KOHTPOJIbHOI poboTu Nel 24 -
Ycboro 3a mopyasamu Nel 80 60
CemecTpoBHil eK3aMeH 20 40

Yceboro 3a AuCHMNIIIHO0 100

4.2. BUKOHaHI BUJM HaBYaJlIbHOI POOOTH 3apaxOBYIOThCS CTYJEHTY, SKIIO BiH
OTPHMaB 3a HUX MO3UTUBHY PEHTHHTOBY OIIHKY ([/logaTok 3).

4.3. Cyma pEHUTUHTOBHX OIIIHOK, OTPUMaHUX CTYJCHTOM 3a OKpeMi BUIU
BUKOHAHOI HABYAIHbHOT pOOOTH, CTAHOBUTH MOTOYHY MOJYJIbHY PEHTUHTOBY OILIIHKY, SKa
3aHOCHUTHCS JI0 BIJOMOCTI MOJYJIbHOTO KOHTPOJTIO.

4.4. Cyma TiACYMKOBOI CEMECTPOBOI MOMYJILHOI Ta eK3aMeHALIiHOI peHTHHTOBUX
OIIHOK, y ©ajax CTaHOBHUTh MIJCYMKOBY CEMECTPOBY PEHTHHIOBY OIlIHKY, S5Ka
MIEPEePaxXOBYETHCS B OLIIHKU 3a HaIlIOHATBHOO 1TKastoro Ta mkainoo ECTS (oaarok 4).

4.5. TlincymKoBa cemMecTpoBa PEHTHMHIOBa OIliHKa B Oaliax, 3a HaIllOHAJIBHOIO
miajoro Ta mkaaoro ECTS 3aHocuThCsS [0 3aIIKOBO-€K3aMEHAI[IMHOI B1IOMOCTI,
HABYAJbHOI KapTKU Ta 3aJIKOBOI KHWKKH CTYACHTa, Hamnpukian, Tak: 92/Biom./A,
87/loope/B, 79//oope/C, 68/3a006./D, 65/3a006./E Tomo.

4.6. IlincymMkoBa peWTHHroBa OIlIHKA 3 JUCIHHMIUIIHK JOPIBHIOE TIJACYMKOBIM
CEMECTpPOBIM PEHUTHMHTOBIM OIlHIN. 3a3HaueHa MMiJACyMKOBa pEUTHHTOBA OIlIHKA 3
JTUCIUILIIHA 3aHOCUTHCS 10 JlomaTky 10 aurioma.
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1. INTRODUCTION

Course Training Program on “Marketing of territories” was developed on the basis of the
"Methodological recommendations for the development and execution of the syllabus of
educational discipline of full-time and part-time forms of training", approved by rector’s order No.
249/roz. of 29.04.2021 and relevant regulatory documents.

1. EXPLANATORY NOTE

1.1. Role, goal and objectives of the academic discipline

Role of the discipline is a theoretical and practical basis of a set of knowledge and skills that
form the profile of a specialist in in the peculiarities of land management on the basis of modern
marketing methods.

The goal of the discipline is mastering theoretical and basic knowledge of theoretical and
methodological, methods and substantive aspects of management of regions and individual
territories to optimize the use of resources, enhance business activity, improve living standards.

The objectives of the discipline are:

- study of theoretical bases and principles of construction of mechanisms of management of
marketing of territories;

- study of the peculiarities of marketing research of territories;

- identification of features of practical application of methods of marketing of territories;

- understanding the features of the management of the components of the marketing complex
to solve the problems of the territories;

- study of methods of control of territorial marketing measures and adjustments to the
practice of territorial management.

1.2. Educational outcomes of the academic discipline

- analyze and forecast market phenomena and processes based on the application of
fundamental principles, theoretical knowledge and applied skills of marketing activities (PLO2).

- collect and analyze the necessary information, calculate economic and marketing
indicators, justify management decisions based on the use of the necessary analytical and
methodological tools (PLO4).

- identify and analyze the key characteristics of marketing systems of different levels, as well
as the behavior of their subjects (PLO5).

- apply innovative approaches to marketing activities of the market entity, flexibly adapt to
changes in the marketing environment (PLOS8).

- act socially responsibly and socially consciously on the basis of ethical principles of
marketing, respect for cultural diversity and values of civil society with respect for individual
rights and freedoms (PLO15).

- understand the features of modern world and national economy, institutional structure,
social, domestic and foreign economic policy, know and understand economic categories, laws,
causal and functional relationships between processes and phenomena at different levels of
economic systems, take into account the consequences of implementation macroeconomic policy,
to use knowledge of forms of interaction of subjects of market relations to ensure the activities of
business structures, to understand the organizational and economic mechanism of enterprise
management and to assess the effectiveness of marketing decisions (PLO21).

- to forecast effective demand, to define perspective target segments of consumers, to
substantiate innovative methods of management of commodity, price, sales, communication
policies of the enterprise in all types of markets (PLO23)

1.3. Competences obtained through the academic discipline
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- ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods
and is characterized by complexity and uncertainty of conditions.

- ability to abstract thinking, analysis and synthesis.

- ability to learn and master modern knowledge.

- ability to conduct research at the appropriate level.

- ability to communicate with representatives of other professional groups of different levels
(with experts from other fields of knowledge / types of economic activity).

- ability to work in an international context.

- ability to conduct marketing activities based on understanding the nature and content of
marketing theory and functional relationships between its components.

- ability to conduct marketing research in various areas of marketing.

- ability to use marketing tools in innovation.

- ability to analyze the behavior of market participants and determine the peculiarities of the
functioning of markets.

1.4. Interdisciplinary links

The subject is based on following subjects, as: Marketing: Introduction to the specialty,
Marketing, Organizational Behavior, Economics of Operation Activity of Market Relations
Subjects Infrastructure of Commodity Market, Marketing Research and is a basic for studying the
following subjects: Distribution Marketing, Industrial Enterprise Marketing, Innovation
Marketing, International Marketing

2. PROGRAM OF THE ACADEMIC DISCIPLINE
2.1. Content of the academic discipline
Training material is structured according to the module principle and consists of one
educational module Ne 1 «Principles of Marketing of territories», that is logically complete,
relatively independent, holistic part of the subject, learning of which provides module test and
analysis of its performance.

2.2. Module structure and integrated requirements for each module
Module Nel « Principles of Marketing of territories»

Integrated requirements to the module Nel:

Know:

- main categories, concepts, terms, course definitions;

- marketing concepts in the context of marketing territories;

- marketing tools of territories;

- the essence of territorial competition and competitiveness;

- methodical approaches to the study of the competitiveness of territories;
- the concept and structure of the image of the territories;

- factors of formation of brands of territories;

- the concept and composition of the infrastructure of the territories;

- the specifics of marketing in different countries and regions.

Learning outcomes:

- identify areas by classification;

- assess the potential of the territory according to certain criteria;

- analyze the image of the territory;

- evaluate and form the brand of the territory;

- to study the state and prospects of infrastructure development of the territory;
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- analyze the features of marketing countries and regions;
- to conduct a comprehensive assessment of the marketing of cities and territorial units.

Topic 1. The main provisions of marketing of territories

Objectives of the discipline, theoretical foundations of territorial marketing, the essence of
territorial marketing, objects, subjects and target markets of "consumers" of territorial marketing,
marketing concepts in the context of territorial marketing, marketing tools of territories.

Topic 2. Territorial competition and competitiveness

The essence of territorial competition and competitiveness. Methodological and
methodical approaches to the study of the competitiveness of territories. Influence of territorial
innovations on territorial competitiveness. Territorial competitiveness management.

Topic 3. Territory image management

The concept and structure of the image of territories. Factors shaping the image of
individual territories. Types and types of images of territories. World experience of promoting the
country. Country image ratings. Modern technologies of image formation of territories.

Topic 4. Brands and branding of territories

Historical forms of promotion of territories. Brand of territories as a scientific category.
Factors of formation of brands of territories. The concept of competitive identity. Methods of
creating territorial brands. Evaluation of territorial brands.

Topic 5. Infrastructure of territories

The concept and composition of the infrastructure of territories. Services as the main
product of infrastructure operation. Marketing activity in the formation and management of
infrastructure as a basis for the development of territories.

Topic 6. Features of marketing countries and regions

Country and state as objects of marketing. Positioning of the country and the specifics of
the formation of the territorial product of the country. Specifics of marketing in different countries.
Marketing regions. Regional marketing and marketing of territories: general and specific Region
as a product: marketing attractiveness.

Topic 7. Marketing of cities and territorial units

The city as a special subject of marketing activity. Approaches to management and methods
of marketing the city. Marketing partnerships in cities. Local marketing. Marketing of tourist areas.
Marketing of innovation zones Marketing of agro-industrial zones.

Topic 8. Marketing of intellectual capital of territories

The structure of intellectual capital. Intellectual capital of the territory. Intellectual capital
marketing. Human capital marketing. Structural capital marketing. Marketing of client (consumer)
capital.

2.3. Thematic plan

Total, hour

2 >

Ne Theme — 8 = g
. . = = 2 7

(thematic section) ° 2 5 o

= 5] < )

— Y n

1 2 3 4 5 6

Module Nel «Principles of Marketing of territories»
5 semester
. .. . o 2 2

1.1 | The main provisions of marketing of territories 15 2 2 7
1.2 |Territorial competition and competitiveness 15 ; ; 7




Quality management system. Document QMSNAU
Course Training Program Code CTP 12.01.02-01-2021
on
Marketing of territories page 7 of 10
. . 2 2
1.3 | Territory image management 16 ) 3 7
1.4 |Brands and branding of territories 16 g g 7
1.5 |Infrastructure of territories 15 g ; 7
1.6 |Features of marketing countries and regions 15 g ; 7
1.7 |Marketing of cities and territorial units 15 g ; 7
1.8 |Marketing of intellectual capital of territories 15 g ; 7
1.9 |Homework 8 - - 8
1.10 |Module Test Nel 5 2 - 3
Total by the module Nel 135 34 | 34 67
Total by the subject 135 34 | 34 67

2.4. Homework

In the fifth semester, students complete Homework (HW) prepare in accordance with the
approved guidelines, in order to consolidate and deepen the theoretical and practical knowledge
and skills acquired in the learning process educational material of the discipline in the field of the
territorial marketing.

The specific purpose of the HW is to get an idea of the basics and features of marketing
areas, the tasks and their solutions in this area, the features of the use of marketing tools and the
formation of students' ability to apply these tools and methods in practice.

To successfully complete the HW, the student must know the tools of marketing territories,
methods of researching the competitiveness of territories; structure of image of territories, features
of formation of brands of territories, structure of infrastructure of territories, specifics of marketing
of different regions and to be able to estimate potential of territory, to analyze image and to
estimate a brand of territory, to investigate a condition and prospects of infrastructure
development.

Execution, design and defense of HW is carried out by the student individually in
accordance with the guidelines.

The time required for their implementation - up to self-study 8 hours.

3. TRAINING MATERIALS FOR THE DISCIPLINE
3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal (explanation,
conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. Recommended literature (basic and additional literature)

Basic literature

3.2.1. IlleBuenko B.M. TeputopianbHuif MapKeTHHI: 30ipHUK 3aBAaHb JJIS MPAKTHUYHUX
3aHATh 1 camocTiiiHOl poGoTtH (mpaktukym) [Enexrponnmii pecypc] / B.M. IlleBuenko, A.Jl.
MocroBa. — [lninpo: YHiBepcureT imeHi Anbppena Hobens, 2017. — 96 c.

3.2.2. Menbuuk A.®., Bacina A.1O., [lyakina O.I1. [lep>xaBHe Ta perioHajabHE yIpaBJIiHHS
: HaBu.1oci0H. 3a pen. A. @. Menbhuk. Tepnonins : EkoHoMiuHa nymKka, 2014. 452 ¢
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3.2.3 Y1Benko B. B. TepuropiansHuii MapkeTHHT: 30ipHUK 3aBAaHb JUIs IPAKTHYHHUX 3aHATh
1 camocriitHO1 poboTu (mpakTukym) [Enextponnuii pecype] / B.M. IlleBuenko, A.J[. MocrtoBa. —
Huinpo: YuiBepcuteT imeni Ansdppena Hobemns, 2017. — 96 c.

3.2.4. Kuszesa T.B.,KonOymkin FO.I1., IlerpoBcrka C.B., CmepiueBcrkuii C.®., Cidpyk
B.JI. Mixxnapoanuit mapketunr. HaBuanpamii nocionuk. — K.: , 2019 — 164 c.

3.2.5. Cockin O.I. Pomp Openmunary wmict B emnoxy 3MmiH / IHctuTyT Tpanchopmarii
cycninberBa; mix pen. O.1. Cockina. - Kuis, 2012. - 112 c.

Additional literature

3.2.7. CmepiueBcbkuit C.®., Cidpyk B.JI. Crpareriusi acrnekTu MapKeTUHTY TEpUTOPIN B
yMOBax JeLeHTpalizalii yrnpaBiaiHHs YKpainu / Po3BUTOK NpOAYKTUBHUX CHJI 1 perioHajbHa
exoHoMiKa. - Oneca: [IpraopHoMOpchKi ekoHOMIUHI cTyaii, 2018, Tom 2 - 26.

3.2.8. Ciopyx B.JIL., Hikituyk A.b. YnpaBiiHHS METOJOJOTIYHUM anapaToM MapKEeTUHIY
TepuTOpii Ha 3acanax dopcallT TexHOJOrH B yMOBax riaolanizamiifaux npouecis - [Ipobnemu
CHUCTEMHOTO TIIX0y B eKkoHOMIIL: 30. Hayk. mpaik. — K.: HAY, 2020. — Bum. 1 (75).

3.2.9. bypuesa O.€. Paguenko I'.A., Ciopyk B.JI. MapkeTHHTOBHII MOTEHITIAT B CUCTEMI
IHHOBAI[IMHOTO PO3BUTKY HalllOHAIbHOI €KOHOMIKM - IIpobimemu cucTteMHOro migxoay B
exoHowmiIi: 30. Hayk. mpamb. — K.: HAY, 2020. — Bumn. 4 (78). — C.162-169.

3.2.10. Ciopyk B.JI. OcobnuBocTi 3acTocyBaHHs Teopii 0OMeXeHb CHUCTEM B IPAKTHII
YIPaBIIHHS TEPUTOPIAUTBHIME Ki1acTepaMu / [HHOBaITitHO-IHBECTHUIIIHHI TPOOIEeMHU KIaTepu3artii
ekoHOMikH Ykpaiau:— KuiB : HarionanbHwuii aBiamiinuii yHisepcutet, 2019.

3.3. Internet Information resources

3.3.1. http://www.mr.com.ua

3.3.2. http://www.er.nau.edu.ua

3.3.3. State Statistic Service of Ukraine http://www.ukrstat.gov.ua
3.3.4. Ukrainian Marketing Association http://uam.in.ua/

3.3.5. Marketing portal http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with
table 4.1.

Table 4.1
Kind of Academic Work Maximum Grade
Values
Module Nel ,,Marketing of territories”
5 Semester
Performing tests in practical classes 18
Performing tasks, discussion of theoretical issues 18
Performing and defense of homework 20
For admission to complete module test Nel, a student must receive not less than 34 points

Carrying out Module Test Nel 24
Total for the modules 80
Semester examination 20
Total by the subject 100

4.2. Completed types of educational work are credited to the student, if he received a
positive rating for them (Appendix 3).
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4.3. The sum of rating assessments received by the student for certain types of completed
academic work is the current modular rating assessment, which is recorded in the module control.
4.4. The final semester rating is converted into a grade on the national scale and the ECTS

scale (Appendix 4).

4.5. The final semester rating in points, on the national scale and the ECTS scale is entered
in the test report, study card and individual curriculum of the student (record book), for example,
as follows: 92 / Excellent / A, 87 / Good /B, 79 / Good / C, 68 / Sat./D, 65 / Sat./E, etc.

4.6 The Total Grade for the subject is equal to the average grade from Total Semester Grades
with its further transformation into national scale and ECTS system. The Total Grade is recorded to

the Diploma Appendix.
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