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  Система менеджменту якості

ПАКЕТ

      КОМПЛЕКСНИХ КОНТРОЛЬНИХ РОБІТ
З дисципліни _________ “Іноземна мова (за професійним спрямуванням)”
(назва предмета)

Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’______________________________ 
                                              (шифр та назва напрямків підготовки )

Індекси __РБ6–6.030502/12 – 4.1, РБ6–6.030504/12 – 4.1, РБ6–6.030507/12 – 4.1,

 РБ6–6.030508/12 – 4.1, РБ6–6.030509/12 – 4.1_____________
                                       СМЯ НАУ ККР 12.01.02 (   ) – 01 - 2015
                                                                               Рекомендовано науково-методично-                                                  

                                                                               редакційною  радою Навчально-наукового     

                                                                                        Гуманітарного інституту
                                                                               протокол №_____ від "_____"________20_​_ р.
                                                                             Голова НМРР   ____________С. Ягодзінський

                                                                   КИЇВ

                                                                                                              (Ф 03. 02-84)

НАЦІОНАЛЬНИЙ АВІАЦІЙНИЙ УНІВЕРСИТЕТ
Навчально-науковий Гуманітарний інститут

Кафедра іноземних мов за фахом
                                                                   УЗГОДЖЕНО

                                                                                                       Директор інституту 
                                                                                                        ​​​​​​​​​​​​​​​​_____________А. Гудманян
                                                                                                       "_____"______________20__р.                                                                                                                                    
                                                Комплексні контрольні роботи

                                                          з дисципліни
    ____________ “Іноземна мова (за професійним спрямуванням)”____________________
(назва предмета)

6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, 6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’_____________________________________________________________ 
                                              (шифр та назва напрямків підготовки )

Комплексні контрольні роботи обговорені випусковими  кафедрами:

економіки напряму 6.030504 “Економіка підприємства”                                    
протокол №___від "_____" ___________20___ р.
Завідувач  кафедри економіки  "_____" _______________20___ р.       __________  О. Сунцова

фінансів, обліку і аудиту напряму 6.030508 “Фінанси і кредит”і 

напряму 6.030509 “Облік і аудит”
протокол №___від "_____" ___________20___ р.
Завідувач кафедри фінансів, обліку і аудиту "___" ____20__ р. _______О. М. Гайдаржийська 

маркетинг та ресурсозабезпечення напряму 6.030507 “Маркетинг”                                    
протокол №___від "_____" ___________20___ р.
Завідувач  кафедри маркетингу та ресурсозабезпечення "___" ___20__ р.     ____  В. Загорулько
економічної кібернетики напряму 6.030502 “Економічна кібернетика”                                    
протокол №___від "_____" ___________20___ р.
Завідувач  кафедри економічної кібернетики  "_____" ______20___ р.       ________  Т. Олешко
                                                                                                                                 (Ф 03. 02-85)
    Список розробників пакету комплексних контрольних робіт (ККР)
Пакет  комплексних контрольних  робіт з  дисципліни "Іноземна мова (за професійним спрямуванням)"

за напрямами підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’         
розробили:

старший викладач кафедри іноземних мов за фахом   ________  Г.Вербило                 

старший викладач кафедри іноземних мов за фахом   ________ М.Розум
Пакет  комплексних контрольних  робіт  

схвалено на засіданні  кафедри  

іноземних мов за фахом 

протокол № 11 від "04" червня 2015 р.
Завідувач кафедри ________________________________________  О. Акмалдінова 

                                                                                                                                     (Ф 03. 02-86)                                                                                                                                                                                       

                                                                      Рецензія                                                                                                                         
                                              на пакет комплексних контрольних робіт
з навчальної дисципліни  "Іноземна мова (за професійним спрямуванням)"     
 напрямів підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’
Предмет "Іноземна мова (за професійним спрямуванням)" знаходиться у переліку професійно орієнтованих предметів, які формують рівень професійних бакалаврів за напрямами підготовки 6.030502 ‘‘Економічна кібернетика’’, 6.030504 ‘‘Економіка підприємства’’, 6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’.

Пакет комплексних контрольних робіт складається з тридцяти варіантів. Комплексні контрольні роботи розроблені відповідно до навчальної програми курсу з предмету "Іноземна мова (за професійним спрямуванням)", галузі знань 0305 "Економіка і підприємництво". Завдання контрольних робіт дають можливість перевірити широкий обсяг навичок і знань студентів із граматики та професійних навичок перекладу, висловити власну думку в письмовій формі і у використанні професійної або побутової англійської мови.

Усі складені варіанти контрольних робіт однакового рівня складності. Кожен  варіант складається з трьох завдань і охоплює весь курс навчального  програмного матеріалу, охоплюючи основні професійні терміни. Завдання відповідають вимогам підготовки бакалаврів в галузі знань 0305 "Економіка і підприємництво".

Пакет комплексних контрольних робіт орієнтований на досить високий рівень володіння іноземною мовою серед фахівців зі ступенем бакалавра. Критерії оцінки і список довідкової літератури є обґрунтованими.

Загалом, пакет комплексних контрольних робіт складено відповідно певним вимогам, забезпечуючи таким чином високу якість перевірки навичок студентів і знання з дисципліни "Іноземна мова (за професійним спрямуванням)", галузі знань 0305 "Економіка і підприємництво". 

Завідувач  кафедри економіки  "_____" _______________20___ р.       __________  О. Сунцова
В.о.завідувача  кафедри фінансів і кредиту "____" _____20___ р. __________О. М. Гайдаржийська 
Завідувач  кафедри маркетингу та ресурсозабезпечення "___" ___20__ р.     ______  В. Загорулько
Завідувач  кафедри економічної кібернетики  "_____" ______20___ р.       __________  Т. Олешко
                                                                                                                                                             (Ф 03. 02-87)                                                                                                                                                                                       
                                                                  КРИТЕРІЇ ОЦІНКИ
                        Виконання завдань комплексної контрольної роботи (ККР)
з дисципліни "Іноземна мова (за професійним спрямуванням)"

      Оцінка якості знань та вмінь студентів з виконання ККР фахової підготовки студентів (випускників) за виконання завдань комплексної контрольної роботи з дисципліни _____“Іноземна мова (за професійним спрямуванням)”_____  оцінюється за 12 бальною шкалою (таблиця 1).
Таблиця 1
	Повна правильна відповідь
	Загальна кількість балів
	Завдання1
	Завдання 2
	Завдання 3

	Завдання 1-30
	12
	5
	4
	3


      Відповідність рейтингових оцінок за окремі завдання ККР у балах оцінкам за національною шкалою наведена в таблиці 2. 

Таблиця 2

	Оцінка в балах
	Оцінка за національною шкалою

	Завдання 1
	Завдання 2
	Завдання 3
	

	5
	4
	3
	Відмінно

	4
	3
	2.5
	Добре

	3
	2
	2
	Задовільно

	Менше 3
	Менше 2
	Менше 2
	Незадовільно


Відповідність  підсумкової  оціноки за ККР  в балах оцінкам  за національною шкалою  
                                                                                                                                 Таблиця 3

                 Відповідність рейтингових оцінок за окремі завдання  ККР  у балах      

                                          оцінкам  за національною шкалою  
	    Оцінка
    в балах
	Оцінка за національною    

              шкалою

	                Критерій оцінки


	     11-12
	відмінно
	ВІДМІННО – відмінне виконання лише з незначною кількістю помилок

	        10
	                добре
	ДУЖЕ ДОБРЕ – виконання вище серед-нього рівня з кількома  помилками

	         9
	
	ДОБРЕ – в загальному вірне виконання з певною кількістю суттєвих помилок

	         8
	задовільно
	ЗАДОВІЛЬНО – непогане виконання, але зі значною кількістю недоліків

	         7
	
	ДОСТАТНЬО – виконання задовольняє мінімальним критеріям

	   менше 7
	незадовільно
	НЕЗАДОВІЛЬНО – виконання не задо-вольняє мінімальним  критеріям


Старший викладач ​​​​​​​​​​​​​​​​​​​__________Вербило Г.П  "____" _____20___ р.

Старший викладач ​​​​​​​​​​​​​​​    ____________ Розум М.І.                          
                                                                                                                     (Ф 03. 02-88)                                                                                                                                                                                       
                                                          Перелік
              додаткової  літератури,  використання  якої  дозволяється  при 

                          виконанні  комплексної  контрольної роботи

1. Hornby A.S., Oxford Advanced Learner’s Dictionary of Current English. – Oxford University Press, 2000. – 874 р.

2. Англо-русский словарь по экономике и финансам / [под ред. проф., д. экон.н., А.В. Аникина]. – Спб. : Экономическая школа, 1993. – 579 с. 
3.  Комбинаторный словарь английского языка / М. Бенсон, Э. Бенсон, Р. Илсон. – М. : русский язык, 1990. – 286 с.
Старший викладач ​​​​​​​​​​​​​​​​​​​_____________ Вербило Г.П..                         "____" _____20___р.

Старший викладач  ​​​​​​​​​​​​​​​___________Розум М.І. 
                                                                                                                                                                                                    (Ф 03. 02-89)                 

                               НАЦІОНАЛЬНИЙ АВІАЦІЙНИЙ УНІВЕРСИТЕТ

Гуманітарний інститут

Кафедра іноземних мов за фахом

Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’
Навчальна дисципліна ___”Іноземна мова (за професійним спрямуванням)"____ 
Complex TEST

VARIANT № 1
1. Translate the text in writing.
Foreigners in Ukraine find that being late is the norm for Ukrainians. Arriving five minutes late to an appointment or meeting is usually seen as perfectly fine. This trait can cause aggravation between foreign and Ukrainian business partners. Foreigners usually adjust to the lack of punctuality over time, and eventually they end up on the other side of the fence and are late to a business meeting with a foreign partner themselves and are surprised at the other person's "profound irritation." This is a sign that cultural adaptation is well underway... 

In addition, Ukrainians prefer arranging meetings in person to discuss business and make joint decisions, whereas phone conferences and online discussions are now commonly used in the West. Perhaps Ukrainians are right in preferring meetings in person; only in person can one adequately judge others' intentions and trustworthiness and resolve concerns. Ukrainians pay more attention to emotional aspects of communication rather than excluding them from business as is the case in many western countries. Many foreigners find this a waste of time, but fun nonetheless! 
2. Give definitions of the following terms: economy of scale, letter of credit, mortgage.


3. Answer the questions.
1. What elements determine the national power of a country?
2. What is the difference between direct and indirect taxes?

                                                                                               Завідувач  кафедри

                                                                                                                 _________________О.Акмалдінова 

                                                                                                              "_____" _______________20___ р
                                                                                                                     (Ф 03.02 – 90)
Національний Авіаційний Університет
   М.П.                                             Комплексні контрольні робіти

З дисципліни __________________"Іноземна мова (за професійним спрямуванням)"______    
Студента(ки)_____________________курсу ___  групи №_______                         

Інституту                        Економіки та менеджменту ​​​​​​​​​​​​​​​__________________________________
Факультету               Економіки і підприємництва ____________________________________
Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’________________________________________________________________________

Дата проведення комплексної контрольної роботи  «_____»_________20___р.
Варіант  № ______________

Підпис студента(ки)___________
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“Іноземна мова (за професійним спрямуванням)”
	Шифр документа 
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	                                    стор. 38 з 39


                                                                                                                                                                                      (Ф 03.02 – 01)
                                                        АРКУШ ПОШИРЕННЯ ДОКУМЕНТА
	№

прим.
	Куди передано (підрозділ)
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                                                                                                                                                                                                                                                                                                             (Ф 03.02 – 02)

                                                             АРКУШ ОЗНАЙОМЛЕННЯ З ДОКУМЕНТОМ

	 № пор.
	Прізвище ім'я по-батькові
	Підпис ознайомленої особи
	Дата ознайом-лення
	Примітки

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


	
	Система менеджменту якості
Комплексні контрольні роботи
                  навчальної дисципліни
“Іноземна мова (за професійним спрямуванням)”
	Шифр документа 
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                                                                                                                                                                                          (Ф 03.02–03)
                                                                                    АРКУШ ОБЛІКУ ЗМІН
	№ зміни
	№ листа (сторінки)
	Підпис особи, яка

внесла зміну
	Дата внесення зміни
	Дата

введення зміни

	
	Зміненого
	Заміненого
	Нового
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                                                                                                                                                                                        (Ф 03.02 – 04)

                                                                               АРКУШ РЕЄСТРАЦІЇ РЕВІЗІЇ

	 № пор.
	Прізвище ім'я по-батькові
	Дата ревізії
	Підпис
	Висновок щодо адекватності

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


 (Ф 03. 02-89)                 

                               НАЦІОНАЛЬНИЙ АВІАЦІЙНИЙ УНІВЕРСИТЕТ

Навчально-науковий Гуманітарний інститут

Кафедра іноземних мов за фахом

Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’
Навчальна дисципліна ___”Іноземна мова (за професійним спрямуванням)"____ 
Complex TEST

VARIANT № 1
3. Translate the text in writing.
Foreigners in Ukraine find that being late is the norm for Ukrainians. Arriving five minutes late to an appointment or meeting is usually seen as perfectly fine. This trait can cause aggravation between foreign and Ukrainian business partners. Foreigners usually adjust to the lack of punctuality over time, and eventually they end up on the other side of the fence and are late to a business meeting with a foreign partner themselves and are surprised at the other person's "profound irritation." This is a sign that cultural adaptation is well underway... 

In addition, Ukrainians prefer arranging meetings in person to discuss business and make joint decisions, whereas phone conferences and online discussions are now commonly used in the West. Perhaps Ukrainians are right in preferring meetings in person; only in person can one adequately judge others' intentions and trustworthiness and resolve concerns. Ukrainians pay more attention to emotional aspects of communication rather than excluding them from business as is the case in many western countries. Many foreigners find this a waste of time, but fun nonetheless! 
4. Give definitions of the following terms: economy of scale, letter of credit, mortgage.


3. Answer the questions.
1. What elements determine the national power of a country?
2. What is the difference between direct and indirect taxes?
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VARIANT № 2
1. Translate the text in writing.
         Accounting provides informational access to a company's financial condi​tion for three broad interest groups. First, it gives the company’s management the information to evaluate financial performance over a previous period of time, and to make decisions regarding the future. Second, it informs the general pub​lic, and in particular those who are interested in buying its stock, about the fi​nancial position of the company. Third, accounting provides reports for the tax and regulatory departments of the government. In general, accounting information can be classified into two main categories: financial accounting and managerial accounting.

Managerial accounting deals with cost and profit relationships, efficiency and productivity, planning and control, pricing decisions, capital budgeting, etc. This information pro​vides a wide variety of specialized reports for division managers, department heads, project directors.

A standard set of financial statements is expected to be prepared regularly by financial accounting and published in an annual report at the end of the fiscal year. 
2. Give definitions of the following terms: asset, revenues, deterioration
3.  Answer the questions.
1. What are the three main types of depreciation?
2. What are a manager’s roles within an organization?
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VARIANT № 3
1. Translate the text in writing.
Liabilities are obligations that a company owes to another organization, to an individual (such as creditors and employees) or to the government. Like assets, liabilities are divided into current and long-term ones. Current liabilities are usually amounts that are paid within one year, including accounts payable, taxes on income and property, short-term loans, salaries and wages, and amounts of money owed to suppliers of goods and services. Concurrent liabilities often called long-term are usually debts, such as bonds and long-term loans.

The amount by which the total assets exceed total liabilities is known as the net worth which is usually called the equity for companies. When the company is a corporation, the equity means the investment interest of the owners (that is, the stockholders) in the organization's assets. The owners' equity can be increased either by investing more money in the company or by earning a profit and can be decreased because of the com​pany's losses.

All companies keep proper accounting system in order to know whether or not they are operating profitably.
2. Give definitions of the following terms: accounting, fixed assets, income.

3. Answer the questions.
1. What are the advantages of double-entry system of bookkeeping? 
2. How can shopping products be described?
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VARIANT № 4
1. Translate the text in writing.
           In the process of production the capital assets gradually wear out, thus after a definite period of time they have to be replaced. This is known as their physical depreciation.

Capital assets are also subject to moral depreciation, that is after serving for some period of time, they may become obsolete before they are physically worn out and have to be replaced by more up-to-date means of production. Such obsolescence of the assets is caused by technological changes and by the introduction of new and better machinery and methods of production. Obsolescence can also be caused by the commodity produced by the asset, for example, if it goes out of fashion. In the latter case, the degree of obsolescence will depend on the specific nature of the asset. Sometimes assets can easily adapted to alternative uses while others may have only one application. 

          In case of deterioration, an asset changes in value because of the effects of nature, for example, for machinery this might be rust, for buildings it is connected with decadence, for farm lands it is caused by erosion. 

 2. Give definitions of the following terms: double-entry bookkeeping, overhead, auditing.
3. Answer the questions.
1.What is included in current liabilities?
2. What are the six alternatives available in foreign manufacturing?
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VARIANT № 5
1. Translate the text in writing.
  The term "asset" means anything of value that is owned by a company and can be expressed in terms of money. Economic resources that provide a poten​tial future service to the organization are called assets in accounting. A com​pany's total assets include such items as cash, buildings, equipment, and accounts receivable, that is, money owned by its customers.

Assets are usually classified as current and long-term, both types consist​ing of tangible as well as of intangible items. Current tangible assets including cash, accounts receivable, stock-in-trade are usually converted into cash within one year and sometimes can be used as a means of payment. On the other hand, current intangible assets consist of short-term investments in stocks.

Long-term intangible assets include such items as goodwill, patents, trademarks, copyrights, these assets often being the most important factor for obtaining future incomes. For example, goodwill means an intangible asset which takes into account the value added to a business. In contrast, the real estate (such as farm land, machinery, buildings and other physical ob​jects) belongs to long-term tangible assets.
2. Give definitions of the following terms: net worth, depreciation, bond. 

3. Answer the questions.
1. What does double-entry bookkeeping mean?
2. What benefits can FDI bring to a host country?
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VARIANT № 6
1. Translate the text in writing.
            In a hierarchical organization employees are ranked at various levels within the organization, each level is one above the other. At each stage in the chain, one person ha sa number of workers directly under them, within their span of control. 
           A traditional hierarchical structure clearly defines each employee’s role within the organization and defines the nature of their relationship with other employees. Hierarchical organizations are often tall with narrow spans of control, which get wider as we move down the structure. They are often centralized with the most important decisions being taken by the senior management.

In the twentieth century as organizations grow bigger, hierarchical organizations were popular because they could ensure command and control of the organization. However with the advent of globalization and widespread use of technology, in the 1990’s tall hierarchical organizations began to downsize and reduce their workforce. Technology was able to carry out many of the functions previously carried out by humans.
2. Give definitions of the following terms: goal, team player, middle manager
3.Answer the questions.
1. What elements determine the national power of a country?
2. What is the difference between direct and indirect taxes?
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VARIANT № 7
1.Translate the text in writing.
            Leading others is not simply a matter of style, or following some how-to guides or recipes. Ineffectiveness of leaders seldom results from a lack of know-how, nor it is typically due to inadequate managerial skills. Leading is even not about creating a great vision. It is about creating conditions under which all your followers can perform independently and effectively toward a common objective.

           Leadership attributes are inner or personal qualities that constitute effective leadership. An important measure of a leader’s own success is the success of his or her followers. The strength of a leader is measured by the ability to facilitate the self-leadership of others. The first critical step towards this goal is to master self-leadership. If leaders want to lead somebody, they must first lead themselves.

2.Give definitions of the following terms: planning, objective, top manager
3.Answer the questions.
1. How can shopping products be described?

2. What benefits can FDI bring to a host country?
                                                                                               Завідувач  кафедри

                                                                                                                 _________________О.Акмалдінова 

                                                                                                              "_____" _______________20___ р
                                                                                                                                                        (Ф 03. 02-89)                 

                               НАЦІОНАЛЬНИЙ АВІАЦІЙНИЙ УНІВЕРСИТЕТ

Навчально-науковий Гуманітарний інститут

Кафедра іноземних мов за фахом

Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’
Навчальна дисципліна ___”Іноземна мова (за професійним спрямуванням)"____ 
Complex TEST

VARIANT № 8
1.Translate the text in writing.
             Management in business and human organization activity in simple terms means the act of getting people together to accomplish desired goals. 

             Management comprises planning, organizing, staffing, leading or directing, and controlling an organization (a group of one or more people) or effort for the purpose of accomplishing a goal.

            Planning is the ongoing process of developing the business’ mission and objectives and determining how they will be accomplished. Planning includes both the broadest view of the organization, e.g. its mission, and the narrowest, e.g. a tactic for accomplishing a specific goal. Planning is a process consisting of several steps. The process begins with environmental scanning, which simply means that planners must be aware of critical contingencies facing their organization in terms of economic conditions, their competitors, and their customers. Planners must then attempt to forecast future conditions. These forecasts form the basis for planning.

2.Give definitions of the following terms: leadership, top manager, line structure.
3.Answer the questions.
1.What are a manager’s roles within an organization?

2. How does the United Nations define multinational corporations?
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VARIANT № 9
1.Translate the text in writing.
              Organizations are structured in a variety of ways, dependant on their objectives and culture. The structure of an organization will determine the manner in which it operates and its performance. Structure allows the responsibilities for different functions and processes to be clearly allocated to different departments and employees.

              The wrong organization structure will hinder the success of the business. Organizational structures should aim to maximize the efficiency and success of the organization. Internal factors such as size, product and skills of the workforce influence the organizational structure. As a business expands the chain of command will lengthen and the spans of control will widen.

             Organizational structures shall be adaptive to process requirements, aiming to optimize input to output. An effective organizational structure shall facilitate working relationships between various entities in the organization and may improve the working efficiency within the organizational units.

2.Give definitions of the following terms: planning, objective, management.

3.Answer the questions.
1.What are the first line managers responsible for?
2. What barriers can keep the product from achieving success?  
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VARIANT № 10
1.Translate the text in writing.
            Organizations are two or more people working together in a structured, formal environment to achieve common goals. Managers provide guidance, implementation, and coordination so those organizational goals can be reached. The modern manager coaches employees of the organization to develop teamwork, which effectively fulfills their needs and achieves organizational objectives. The modern manager provides an atmosphere of empowerment by letting workers make decisions and inspiring people to boost productivity,

            Managers can be differentiated by area and level. Kinds of managers by area include marketing, financial, operations, human resource, administrative and specialized managers. By level they are defined as top, middle and first-line managers.

           To meet the many demands of performing their functions, managers assume multiple roles. A role is an organized set of behaviors. The ten roles are divided into three groups: interpersonal ,informational, and decisional.  

2.Give definitions of the following terms: leadership, staffing, middle manager.

3.Answer the questions.
1.How would you define a team player?
2. What is the difference between direct and indirect taxes?
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VARIANT № 11
1.Translate the text in writing.
When a multinational corporation finds limitations in the home market it seeks international markets establishing production facilities abroad. Most MNCs are made up of a number of foreign subsidiaries, in which over 50% is owned by the parent company. Among the main goals of an MNC are retaining access to vital resources such as raw material, manpower, and capital as well as increasing their market share. Having entered the international arena, an MNC has to deal with different legal and tax structures in various countries, cultural differences, foreign currency exchange risk etc. 

Therefore the firm has to coordinate and control its activities in multiple environments, while decisions made may not be optimal for the markets in which it operates. Rather than stimulate local competition and encourage entrepreneurship, multinationals with their often superior products and marketing skills have stifled competition. Many governments face dominance and interference of MNCs in national economies. Thus foreign direct investment may have positive and negative impacts on host countries, such as assisting the host country’s economic development, on the one hand, and leaving it dependent on flows of updated technology, on the other hand.

2.Give definitions of the following terms:                                                        
 direct exporting;  joint venture;  interest rate
3. Answer the questions.
1.What are four distinct roles of a language in international business?
2. What are the benefits of motivation marketing?
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VARIANT № 12
1.Translate the text in writing.
International business is characterized by the existence of three environments – domestic, foreign and international, in which a firm operating across borders has to deal with both external and internal forces. Management has no direct control over them though it can exert certain influence (e.g. lobbying for a change in the law etc.). The external forces are commonly called uncontrollable forces. They include: competitive, distributive, economic, financial, legal, political, sociocultural, labour and technological forces. The factors of production (capital, raw materials and people) and the activities of the organizations (personnel, finances, production and marketing) are elements over which management does have some command, they are the internal forces. 

As firms expand their operations across borders, they acquire new customers and new partners in new environments. Two distinct tasks become necessary: first, to understand cultural differences and the ways they manifest themselves and, second, to determine similarities across cultures and exploit them in strategy formulation. The process of adjusting and adapting to a specific culture is one of the keys to success in business operations.

2.Give definitions of the following terms: subsidiary; global market;  management contract
3. Answer the questions.
1.What benefits can FDI bring to a host country?

2. How can general public affect a company’s activities?
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VARIANT № 13
1.Translate the text in writing.
In formulating global strategy decisions need to be made on the extent of foreign environment entry and involvement in overseas operations. Trading with other countries adds to the number of issues a company has to deal with as each country is different and carries political, commercial, legislative, cultural and other risks. Political risks relate to such factors as treaties, war, import quotas and foreign exchange restrictions. Commercial risks may increase abroad because business practices in foreign countries may differ or because exporting and importing countries may be in different economic positions. Among other company’s problems are language barriers, differences in laws, exchange rate fluctuation etc. Foreign-exchange risk is a major concern to managers of companies involved in international business. 

When companies find new markets to sell their products in foreign countries or find new sources of supply of products in other countries, international trade takes place. A very important factor in determining the success of companies in export competition is the cost of production. A company should utilize comparative advantage to decide where to produce its products. 

2.Give definitions of the following terms:                                            
external environment; barter;  investor

3. Answer the questions.
1.What are the six alternatives available in foreign manufacturing?

2. What are the advantages of double-entry system of bookkeeping? 
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VARIANT № 14
1.Translate the text in writing.
Most firms began their involvement in overseas business by exporting as it requires little investment and is relatively free of risks. Once a firm establishes a production facility abroad, its international operations take on new meaning. Exporting through which the firm has typically evolved to this stage may no longer satisfy its growth objectives. Many companies have found their exports dramatically curtailed because of unfavourable changes in exchange rates or trade barriers. Moreover, for firms in small domestic markets, physical presence through manufacturing is a must in the world’s largest markets if the firm is to survive in the long term. 

At the same time the firm, becoming a corporate citizen in another nation-state, is subject to its laws and regulations as well as its overall environmental influences. Therefore the firm has to coordinate and control its activities in multiple environments, making decisions that may not be beneficial for the markets in which it operates. In today’s environment - with no single country dominating the world economy or holding a monopoly on innovation - technologies, capital, and talents flow in many different directions, driving the trend toward a form of “stateless” corporation.

2.Give definitions of the following terms:                                             
 turnkey project;  uncontrollable forces;  licensing

3. Answer the questions.
1. How does the United Nations define multinational corporations?

2. How can shopping products be described?
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VARIANT № 15
1.Translate the text in writing.
There is an abundance of definitions for the multinational corporation: global, world, transnational, international and supranational. The UN defines multinational corporations as “enterprises that own or control production or service facilities outside the country in which they are based.” Certain quantitative criteria have been proposed that firms must satisfy to be regarded as multinational. The number of countries of operation ranges between two and six. Another measure is the proportion of overall revenue generated from foreign operations (about 25 to 30 %). Other criteria include the degree of involvement in foreign markets as well as multinational ownership of the corporation.

Qualitatively, the endeavour of the firm is the determining factor which means its management must consider the firm as multinational and must act accordingly. Firms can be categorized as ethnocentric (home-market oriented), polycentric (oriented toward individual foreign markets), or regiocentric or geocentric (oriented toward larger areas, even the global market­place). Multinational companies are change agents. They bring about change not only in business practices but also, through their products and services they cause change in the lifestyles of the consumers in the market. The impact of multinationals varies by industry sector and by country.

2.Give definitions of the following terms:                      
 international business;  export revenue; ‘stateless’ corporation
3.Answer the questions.
1.What is understood by “visible and invisible imports and exports”?
2. What benefits can FDI bring to a host country?
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VARIANT № 16
1.Translate the text in writing.
Marketing research is the process of gathering information about the market, analyzing it and interpreting it.

Consumer research – used to discover behavior patterns and customer needs is an essential element of marketing research. Consumer research can be either qualitative or quantitative. In qualitative research, small group discussions with consumers are used to understand the problem better. Quantitative research involves collecting large samples of data, followed by statistical analysis.

 Motivation research investigates the psychological reasons why individuals buy specific types of merchandise, or why they respond to specific advertising appeals. The easiest data to collect is information that is already available (secondary data). This may be internal company data such as the company’s sales figures broken down according to different categories. Alternatively, it may be external data found in published sources. Data collected for the first time (primary data) is more difficult and expensive to obtain, but will give answers to the exact questions that marketers are interested in.

2.Give definitions of the following terms: marketing strategy, intermediary, product.
3.Answer the questions.
1.In what ways is packaging important?
2. What benefits can FDI bring to a host country?
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VARIANT № 17
1.Translate the text in writing.
        Today’s central problem facing business is not a shortage of goods but a shortage of customers. Most of the world’s industries can produce far more goods than the world’s consumers can buy. This in turn leads to hypercompetition. Competitors, desperate to attract customers, lower their prices and add giveaways. Marketing is the answer to how to compete on basis other than price.

        Marketing must be understood in the sense of satisfying customer needs. Marketing starts before a product exists. Marketing determines how to launch, price, distribute, and promote your product/service offerings to the marketplace. Marketing then monitors the results and improves the offering over time. Marketing is not a short-term selling effort but a long-term selling effort; it continues long after the sale. Outstanding marketing companies go to great lengths to learn about and understand their customers’ needs, wants and demands. Understanding customer needs, wants and demands in detail provides important input for designing marketing strategies with high revenue objectives. 

2. Give definitions of the following terms: consumer research, brand name, variable costs

3.Answer the questions.
1.What barriers can keep the product from achieving success?  

2. What elements determine the national power of a country?
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VARIANT № 18
2.Translate the text in writing.
       We define a product as anything that is offered to a market for attention, acquisition, use or consumption and that might satisfy a want or need. Products include more than just tangible goods. Broadly defined, products include physical objects, services, persons, places, organizations or ideas. Services are products that consist of activities, benefits or satisfactions that are offered for sale. Marketers have also divided products and services into two broad classes based on the types of customers that use them – consumer products and industrial products.

       Consumer products are those bought by final consumers for personal consumption. Consumer products include convenience products, shopping products, specialty products and unsought products. These products differ in the way consumers buy them, so they differ in how they are marketed.

      Industrial products are those bought for further processing or for use in conducting a business. Thus the distinction between a consumer product and an industrial product is based on the purpose for which the product is purchased.

2.Give definitions of the following terms:
promotional mix, marketing, competitor.
3.Answer the questions

1.What should a company do to remain competitive?

2. What is the difference between direct and indirect taxes?
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VARIANT № 19
1.Translate the text in writing.
         The market environment consists of both the macro environment and the microenvironment. The microenvironment influences the organization directly. Micro describes the relationship between firms and the driving forces that control the relationship. It includes the company itself, its suppliers, marketing intermediaries, customer markets, competitors, and publics. The company aspect of microenvironment refers to the internal environment of the company. The suppliers of a company are also an important aspect of the microenvironment because even the slightest delay in receiving supplies can result in customer dissatisfaction. Marketing intermediaries help the company promote, sell, and distribute its products to final buyers. Competitors include companies with similar offerings for goods and services. The company should develop a strategic advantage over their competitors.

         Publics is any group that has an interest in or impact on the organization’s ability to meet its goals.  For example, government publics can affect the company by passing legislation and laws that put restrictions on the company’s actions.

2.Give definitions of the following terms: marketing plan, fixed costs, consumer research.

3. Answer the questions.
1.What are the benefits of motivation marketing?

2. How would you define a team player?
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VARIANT № 20
1Translate the text in writing.
        The macro environment refers to all forces that are part of the larger society and affect the microenvironment. It includes concept such as demography, economy, natural forces, technology, politics, and culture. Demography refers to studying human populations. This is a very important factor to study for marketers and helps to divide the population into market segments and target markets. The economic environment refers to the purchasing power of potential customers and the ways in which people spend their money. The natural environment includes the natural resources that a company uses. The concern in this area is the increased pollution, shortages of raw materials and increased government intervention. The technological environment includes all developments and requires a company to update their own technology as it becomes outdated.

       Some products are regulated by both state and federal laws. As laws and regulations change often, the political environment is a very important aspect for a marketer to monitor.

2.Give definitions of the following terms: reseller, marketing plan, marketing
3. Answer the questions.
1.How can general public affect a company’s activities?

2. What are four distinct roles of a language in international business?
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VARIANT №  21
1.Translate the text in writing.
         Consumer research – used to discover behavior patterns and customer needs is an essential element of marketing research. Consumer research can be either qualitative or quantitative. In qualitative research, small group discussions with consumers are used to understand the problem better. Quantitative research involves collecting large samples of data, followed by statistical analysis.

         Marketing must be understood in the sense of satisfying customer needs. Marketing starts before a product exists. Marketing determines how to launch, price, distribute, and promote your product/service offerings to the marketplace. Marketing then monitors the results and improves the offering over time. Marketing is not a short-term selling effort but a long-term selling effort; it continues long after the sale.

Outstanding marketing companies go to great lengths to learn about and understand their customers’ needs, wants and demands. Understanding customer needs, wants and demands in detail provides important input for designing marketing strategies with high revenue objectives. 

2.Give definitions of the following terms: customer cost, industrial products, competitor.

3. Answer the questions
1.In what way can increased governmental intervention affect a company’s activities?

2. .What are the six alternatives available in foreign manufacturing?
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VARIANT № 22
1,Translate the text in writing.
         The company aspect of microenvironment refers to the internal environment of the company.

         The suppliers of a company are also an important aspect of the microenvironment because even the slightest delay in receiving supplies can result in customer dissatisfaction. Marketing intermediaries help the company promote, sell, and distribute its products to final buyers. Competitors include companies with similar offerings for goods and services. The company should develop a strategic advantage over their competitors. The macro environment refers to all forces that are part of the larger society and affect the microenvironment. It includes concept such as demography, economy, natural forces, technology, politics, and culture. Demography refers to studying human populations. This is a very important factor to study for marketers and helps to divide the population into market segments and target markets.

        The economic environment refers to the purchasing power of potential customers and the ways in which people spend their money.
2.Give definitions of the following terms: product, marketing plan, marketing mix.
3. Answer the questions.
1.How can shopping products be described?

2. How does the United Nations define multinational corporations?
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VARIANT № 23
1.Translate the text in writing.
         Motivation research investigates the psychological reasons why individuals buy specific types of merchandise, or why they respond to specific advertising appeals.

        The easiest data to collect is information that is already available (secondary data). This may be internal company data such as the company’s sales figures broken down according to different categories. Alternatively, it may be external data found in published sources. Data collected for the first time (primary data) is more difficult and expensive to obtain, but will give answers to the exact questions that marketers are interested in. 

        Consumer research – used to discover behavior patterns and customer needs is an essential element of marketing research. Consumer research can be either qualitative or quantitative. In qualitative research, small group discussions with consumers are used to understand the problem better. Quantitative research involves collecting large samples of data, followed by statistical analysis.

2.Give definitions of the following terms: services, marketing, supplier.
3.Answer the questions.
1.What should a company do to remain competitive?
2.How can shopping products be described?                                                         
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VARIANT № 24
1.Translate the text in writing.
               Accounting provides informational access to a company's financial condi​tion for three broad interest groups. First, it gives the company’s management the information to evaluate financial performance over a previous period of time, and to make decisions regarding the future. Second, it informs the general pub​lic, and in particular those who are interested in buying its stock, about the fi​nancial position of the company. Third, accounting provides reports for the tax and regulatory departments of the government. In general, accounting information can be classified into two main categories: financial accounting and managerial accounting.

     Managerial accounting deals with cost and profit relationships, efficiency and productivity, planning and control, pricing decisions, capital budgeting, etc. This information pro​vides a wide variety of specialized reports for division managers, department heads, project directors.

     A standard set of financial statements is expected to be prepared regularly by financial accounting and published in an annual report at the end of the fiscal year. 
2.Give definitions of the following terms: subsidiary; global market;  management contract
3. Answer the questions.

1. How does the United Nations define multinational corporations?

2. How can shopping products be described?
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VARIANT № 25
1.Translate the text in writing.
   Liabilities are obligations that a company owes to another organization, to an individual (such as creditors and employees) or to the government. Like assets, liabilities are divided into current and long-term ones. Current liabilities are usually amounts that are paid within one year, including accounts payable, taxes on income and property, short-term loans, salaries and wages, and amounts of money owed to suppliers of goods and services. Concurrent liabilities often called long-term are usually debts, such as bonds and long-term loans.

   The amount by which the total assets exceed total liabilities is known as the net worth which is usually called the equity for companies. When the company is a corporation, the equity means the investment interest of the owners (that is, the stockholders) in the organization's assets. The owners' equity can be increased either by investing more money in the company or by earning  a profit and can be decreased because of the com​pany's losses.

  All companies keep proper accounting system in order to know whether or not they are operating profitably.

2.Give definitions of the following terms: economy of scale, letter of credit, mortgage.

3. Answer the questions.
1. What elements determine the national power of a country?
2. What is the difference between direct and indirect taxes?
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VARIANT № 26
1.Translate the text in writing.
                 In the process of production the capital assets gradually wear out, thus after a definite period of time they have to be replaced. This is known as their physical depreciation.

                Capital assets are also subject to moral depreciation, that is after serving for some period of time, they may become obsolete before they are physically worn out and have to be replaced by more up-to-date means of production. Such obsolescence of the assets is caused by technological changes and by the introduction of new and better machinery and methods of production. Obsolescence can also be caused by the commodity produced by the asset, for example, if it goes out of fashion. In the latter case, the degree of obsolescence will depend on the specific nature of the asset. Sometimes assets can easily adapted to alternative uses while others may have only one application. 

                In case of deterioration, an asset changes in value because of the effects of nature, for example, for machinery this might be rust, for buildings it is connected with decadence, for farm lands it is caused by erosion. 

2.Give definitions of the following terms: external environment; barter;  investor

3. Answer the questions.
1. How can shopping products be described?

2. What benefits can FDI bring to a host country?
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VARIANT № 27
1.Translate the text in writing.
    The term "asset" means anything of value that is owned by a company and can be expressed in terms of money. Economic resources that provide a poten​tial future service to the organization are called assets in accounting. A com​pany's total assets include such items as cash, buildings, equipment, and accounts receivable, that is, money owned by its customers.

    Assets are usually classified as current and long-term, both types consist​ing of tangible as well as of intangible items. Current tangible assets including cash, accounts receivable, stock-in-trade are usually converted into cash within one year and sometimes can be used as a means of payment. On the other hand, current intangible assets consist of short-term investments in stocks.

   Long-term intangible assets include such items as goodwill, patents, trademarks, copyrights, these assets often being the most important factor for obtaining future incomes. For example, goodwill means an intangible asset which takes into account the value added to a business. In contrast, the real estate (such as farm land, machinery, buildings and other physical ob​jects) belongs to long-term tangible assets.

2.Give definitions of the following terms: reseller, marketing plan, marketing
3.Answer the questions.
1. What are the three main types of depreciation?
2. What are a manager’s roles within an organization?
                                                                                               Завідувач  кафедри

                                                                                                                 _________________О.Акмалдінова 

                                                                                                              "_____" _______________20___ р
                                                                                                                                               (Ф 03. 02-89)                 

                               НАЦІОНАЛЬНИЙ АВІАЦІЙНИЙ УНІВЕРСИТЕТ

Навчально-науковий Гуманітарний інститут

Кафедра іноземних мов за фахом

Напрями підготовки: 6.030502 ‘‘Економічна кібернетика’’, _6.030504 ‘‘Економіка підприємства’’, _6.030507 ‘‘Маркетинг’’, 6.030508 ‘‘Фінанси і кредит’’, 6.030509 ‘‘Облік і аудит’’
Навчальна дисципліна ___”Іноземна мова (за професійним спрямуванням)"____ 
Complex TEST

VARIANT № 28
1.Translate the text in writing.
             Fixed assets are those which will provide services over a number of years and that we should recognize the expense in the same period as we recognize the associated revenue. We must not write off the whole cost of the asset in the period in which the asset is acquired, but should instead convert the asset into an expense over its life.  This gradual conversion is known as depreciation.  We should compute the depreciation charge for each year by comparing the current value of an asset at the end of the year with its value at the beginning of the year and say that the difference is depreciation. The traditional approach is to estimate the total expenditure to be written off.

             The life of the asset is usually measured in time, but in some instances may be measured on the basis of actual usage. Depreciation on the basis of ‘actual usage’ is rare.

Most fixed assets, except land, have a limited life. The reasons of this may be classified as physical wear and obsolescence. The degree of obsolescence will depend on the specific nature of the asset. There are two main methods of depreciation – the straight-line basis and accelerated depreciation. 

2.Give definitions of the following terms: patent, accounting, revenues.
3. Answer the questions.

1.What do expenses involve?
2. What elements determine the national power of a country?
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VARIANT № 29
1.Translate the text in writing.
                  In a hierarchical organization employees are ranked at various levels within the organization, each level is one above the other. At each stage in the chain, one person ha sa number of workers directly under them, within their span of control. 
                 A traditional hierarchical structure clearly defines each employee’s role within the organization and defines the nature of their relationship with other employees. Hierarchical organizations are often tall with narrow spans of control, which get wider as we move down the structure. They are often centralized with the most important decisions being taken by the senior management.

                 In the twentieth century as organizations grow bigger, hierarchical organizations were popular because they could ensure command and control of the organization. However with the advent of globalization and widespread use of technology, in the 1990’s tall hierarchical organizations began to downsize and reduce their workforce. Technology was able to carry out many of the functions previously carried out by humans.

2.Give definitions of the following terms: 
 international business;  export revenue; ‘stateless’ corporation

3.Answer the questions.
1.What benefits can FDI bring to a host country?

2. .What are the six alternatives available in foreign manufacturing?
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VARIANT № 30
1.Translate the text in writing.
        In formulating global strategy decisions need to be made on the extent of foreign environment entry and involvement in overseas operations. Trading with other countries adds to the number of issues a company has to deal with as each country is different and carries political, commercial, legislative, cultural and other risks. Political risks relate to such factors as treaties, war, import quotas and foreign exchange restrictions. Commercial risks may increase abroad because business practices in foreign countries may differ or because exporting and importing countries may be in different economic positions. Among other company’s problems are language barriers, differences in laws, exchange rate fluctuation etc. Foreign-exchange risk is a major concern to managers of companies involved in international business. 

      When companies find new markets to sell their products in foreign countries or find new sources of supply of products in other countries, international trade takes place. A very important factor in determining the success of companies in export competition is the cost of production. A company should utilize comparative advantage to decide where to produce its products. 

2.Give definitions of the following terms: 
subsidiary; global market;  management contract
3. Answer the questions.
1.What benefits can FDI bring to a host country?

2. How does the United Nations define multinational corporations?
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