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1. INTRODUCTION

The Course Training Program of the subject “International Management and Marketing” is developed
on the basis of the “Guidelines for the development and execution of Syllabus and Course Training
Program of subjects”, promulgated by order Ne37/po3 dated 16.06.15.
Grading system of assessment (GSA) is an integral part of the work course training program
providing assessment the quality of all kinds of auditorium educational work and self-study performed by
a student, as well as acquired knowledge and skills through grading assessment of results of this work in
the current, modular and semester control with transfer of the grades by multi-grade scale to the national
grading scale and ECTS scale.
GSA provides for the use of module grades (current, test and total), as well as examination or
graded test grade, total semester grade and total grade.

2. SUBJECT CONTENT

2.1. Training schedule of the subject

Academic Hours
Ne Topic All |Lectures Practicals Selt-
study
1 2 3 4 5 6

15t Semester

Module # 1 “Theoretical and methodological bases of international management and

marketing”

1.1 | Theoretical foundations of international management 6 2 - 4
1.2 | Marketing as a tool of international management 9 2 2 5
1.3 | International marketing environment 8 2 - 6
1.4 | International marketing researches 10 2 2 6
1.5 | Segmentation and selection of foreign target market 10 2 2 6
1.6 | Positioning in the international market 8 2 - 6
1.7 | Models of entering foreign markets by enterprise 10 2 2 6
1.8 | Module Test #1 3 2 - 1

Total for the module # 1 64 16 8 40

Module # 2. “Adaptation of modern European concepts of management and marketing to

market conditions of Ukraine”

2.1 | Product policy on the global and the EU markets 6 2 - 4
2.2 | Branding as a part of international product policy 8 2 2 4
2.3 | Pricing policy in the international marketing system 8 2 2 4
2.4 | International marketing communications: European 16 2 2 10
and international experience 2
2.5 | Distribution policy in the international marketing 8 2 2 4
system: modern business practices
2.6 | Corporate social responsibility in international 6 2 - 4
management and marketing
2.7 | Peculiarities of realization of the principles of the EU 8 2 1 5
management and marketing in Ukraine
2.8 | Homework 8 - - 8
2.9 | Module Test # 2 3 2 - 1
Total for the module # 2 71 18 9 44
Total for the 15t Semester 135 34 17 84
Total for the subject 135 34 17 84
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2.2. Homework

Homework is carried out in the first semester according to the approved methodical guide
for fastening and deepening of theoretical knowledge and skills received by the student in the
course of subject material in area of international management and marketing.

Homework is performed on the basis of educational material given to an independent
study by students and is a part of the module “Adaptation of modern European concepts of
management and marketing to market conditions of Ukraine”.

The specific purpose of homework, depending on the variant of the task, contains in the
analysis of micro and macro international marketing environment of domestic firms planning
entering foreign markets.

Performance, designing and defense of homework are carried out by the student
individually in accordance to methodological recommendations.

Time required for carrying out the homework is equal up to 8 academic hours of self-study.

3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT

Basic recommended references

3.1.1. I'ytkeBuu C. O. Mixnapoauuii menemxment: miapyunuk / C.O. I'yrkesuu, I'.B.
Hmutpenko, LI'. Onimenko, FO.M. Cadonos; 3a pen. a.e.H., npod. I'yrkesuu C. O. — K.:
Kadenpa, 2015. — 535 c.

3.1.2. MixnaponHuii MapkeTHHT: HaBu. moci6. / 3a 3ar. pen.. FO.I'.Kozaka, C. Cmuuka,
LJI. JlitoBuenko. — K.: LlenTp yu6oBoi miteparypu, 2014. — 294 c.

3.1.3. FOxumenko I'.I. Mixuapoaamii MeHePKMEHT: HaBd. noci6./ I'.I. FOxumenko, JLIT.
["anpka, M.B. ITiBTopa. — K.: LlenTp yuboBoi mitepatypu, 2011. — 488 c.

3.1.4. Cateora P.R. International marketing / P.R. Cateora, M.C. Gilly, J.L. Graham. —
[15th ed.]. — New York: McGraw-Hill/lrwin, 2011. — 622 p.

3.1.5. Mead R. International management: culture and beyond / R. Mead, T.G. Andrews.
— Chichester: John Wiley & Sons Ltd, 2009. — 469 p.

Additional recommended references

3.1.6. Mixnapoauuii mMeHemkMeHT: HaBd. noci6. / LO. Iligryonmii, 1.€ AcraxoBa, JL.M.
Bonmapenko; 3a pe. npod. LO. IlignybHoro. — [2-re Bux., crepeotu.]. — X.: IHXKEK, 2006. — 252 c.

3.1.7. OBeukuna O.M. MexnyHapoaubiii MapkeTHHT: yueOHUK / O.M. OBeuknHa. — M.:
Amandes, 2009. — 136 c.

3.1.8. UepenkoB B.M. MexayHapoaHblii MapKeTHHI-MEHE)KMEHT: KypC JEKIU ¢
nakeToMm yueOHo-Mmeroanyeckoil mognepxku / B.J. Uepenkos. — M.: denukc, 2007. — 608 c.

3.1.9. Onkuvisit S. International marketing: analysis and strategy / S. Onkvisit, J.J. Shaw.
— [4th ed.]. — London: Routledge, 2007. — 594 p.

3.2. List of basic guidance materials for the subject

Index of Topics where
Guides are Used

1. | Slides 1.1-1.7,2.1-2.7 1 copy
and e-version

No Name Amount

2. | Methodical guidelines for 2.8 1 copy
carrying out Homework and e-version
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4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Grading of different kinds of academic work performed by a student is done in
accordance with Table 4.1.

Table 4.1
1% Semester
Module Nel Module Ne2
. . . Max . . . Max Max
Kind of Academic Activities Grade Kind of Academic Activities Grade Grade
Active participation in lectures 7 Active participation in lectures 7
(1 value*7) (total) | (1 value*7) (total)
Performing tasks for knowledge of 15 Performing tasks for knowledge of 15
theoretical material (total) | theoretical material (total)
(5 values *3) (5 values *3)
Carrying out individual tasks 8 Carrying out and Defending the 8
(4 values *2) (total) | Homework
For carrying out module test Ne 1, a student For carrying out module test Ne 2, a student
must receive not less than 18 values must receive not less than 18 values
Module Test # 1 14 Module Test # 2 14
Total for module # 1 44 Total for module # 2 44
Semester Examination 12
Total for the 1% Semester 100

4.2. The completed curricular activity is accounted if the student received a positive mark
(Table 4.2).

Table 4.2
Correspondence between the Grades and the National Scale
Grades
Active Performing tasks .
participation | for knowlegdge of Carrying out aﬁgr[r))gpe%g;‘; Module National Scale
in lectures theoretical individual tasks the H omeworl% Test
material
7 14-15 8 8 13-14 Excellent
6 12-13 6-7 6-7 11-12 Good
4-5 9-11 5 5 9-10 Satisfactory

under 4 under 9 under 5 under 5 under 9 Bad

4.3. The grades a student has been given for the different kinds of academic work are
summed up and the result constituting a Current Module Grade is entered into the Module Grade
Register.

4.4. The Current Module Grade and the Module Test Grade together make up a Total
Module Grade (Table 4.3) which in points and National Scale is entered into the Module Grade
Register.

Table 4.3
Correspondence between the Total Module Grades and the National Scale
Module Nel Module Ne2 National Scale
40-44 40-44 Excellent
33-39 33-39 Good
27-32 27-32 Satisfactory
under 27 under 27 Bad
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4.5. The Semester Module Grade is calculated as the sum of the Total Module Grades. The
correspondence between Semester Module Grade values and the National Scale is given in Table

4.4.

Correspondence between the Semester Module

Table 4.4

Grades and the National Scale

Table 4.5

Correspondence between the Examination
Grade and the National Scale

Sérg%setgr National Scale EX%T;SZ‘;'O” National Scale
79-88 Excellent 11-12 Excellent
66-78 Good 9-10 Good
53-65 Satisfactory 7-8 Satisfactory

under 53 Bad under 7 Bad

4.6. The Semester Module Grade and the Examination Grade together make up a Total
Semester Grade whose correspondence to the National Scale and the ECTS Scale (Table 4.6).

Table 4.6
Correspondence of the Total Semester Grades to the National Scale and the ECTS System
Total ECTS System
Semester National Scale ECTS .
Grades Grade Explanation
Excellent Excellent
90-100 A (excellent performance with insignificant shortcomings)
82-89 B Very Good
(performance above the average standard with few mistakes)
Good Good
75-81 C (good performance altogether with a certain number of
significant mistakes)
Satisfactory
67-74 Satisfacto D (performance meets the average standards)
60-66 i E Sufficient
(performance meets the minimal criteria)
Bad
35-59 Bad FX (bad performance; a second testing is required)
Bad
1-34 F (very bad performance; a student shall retake the course)

4.7. The Total Semester Grade is entered into the Examination Register and into a student’s
record book in values, National Scale grades, and ECTS Scale grades.

4.8. The Total Semester Grade is entered into a student’s record book, for example:
92/Ex/A, 87/Good/B, 79/Good/C, 68/Sat/D, 65/Sat/E, etc.

4.9. The Total Semester Grade on the discipline is entered into for the Diploma

Supplement.

The Total Semester Grade on the discipline is entered into for the Diploma Supplement.
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APKYUI INOINUPEHHA TOKYMEHTA

(@ 03.02 — 01)

. Kynu .
Ne Iepe1aHo Hata IL.Lb. otpumyBaua Ilimac [Tpumitku
IPUM. . . BUAYl OTpHMYyBaua
(mizpo3ain)
(® 03.02 -02)
APKYII O3HAUOMJIEHHA 3 JOKYMEHTOM
Ne ITigmuc Jara
oD [IpizBuie imM's T0-6aTbKOB1 03HAaMOMJIIEHOT O3HaloOM- [TpumiTku
p- ocobu JICHHS
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APKYIII PEECTPAIII PEBI3II

(@ 03.02 — 04)

Ne [Ipi3Bumie im'st mo-6aTHKOBI Hara peBi3ii [Migmuc Bucroox mozo
nop. aIleKBaTHOCTI
(P 03.02 - 03)
APKYII OBJIIKY 3MIH
No ) ITignuc
o o TucTa (CTOPIHKM) ocob, Jlata Jlata
3Mi;II/I AVILO- sKa BHECEHHS | BBEIEHHS
3Mminenoro | 3amine"oro | Hosoro Y BHEC/A 3MIHHU 3MIiHHA
BAHOT'O .
3MIHY
(P 03.02 - 32)
Y3I'OJKEHHSA 3MIH
[Tigmuc [Himianm, mpi3Buie Ilocana Jara
Po3poOHuk
V3romKeHo
V3romkeHo
V3romkeHo




