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Lavrysh Yu. The Secular Trends in the Content of Materials on Religious Themes: New Media Aspect. In
the article there is a speech about how the modern position of secularism influence on new media Ukrainian network 
discourse, in particular on the content of religious subjects. These effects, respectively, are the key to the reception of 
the audience and the formation of moral positions in society. Thematic secularism trends affecting on the content 
selection of materials of the religious themes as the new media that are sensitive to popular mainstream, data 
improvements and problematic fillings. Positions of modern societies and prioritize data flows and circulation of 
contents, particularly on the platform of the social networks and the blogosphere. It is therefore important to focus as 
these positional and ideological perspectives affect journalistic tools, determine the main point of contact between the 
material and spiritual. On the basis of promoting secularism in Europe analyzed how these trends are apparent in the 
Ukrainian society and online media.

Keywords: new media, secularism, Church, content.

                     : yulianaloverysh@gmail.com.
                            12.05.2016.

    316.776.2 + 327.8
            5-                                

         -                                                                               

   -                                                        
«soft power»   «smart power»

                                                                                              
                                                                          ,                         
      ,                     .                    ,                                            
                              «soft power»   «smart power».                                         
               ,                                                     ,                    «              » 
                                          ,                       -      .                  
«             »                                                  .

             :            ,                  , «soft power», «smart power»,                    , 
            .

©          ., 2016

24

http://www.t.credo-ua.org/2015/01/128850
http://www.istpravda.com.ua/artefacts/2015/01/8/146490/
mailto:yulianaloverysh@gmail.com


        .                                          

                                           .                                         
                                                       ,                                    
                 ,                                                     ,                 - 
                 .           ,                                                               
                                              ,    -                                          
                      .                                                    ,                 
                                                                                             
     .                      ,                                                      -            
                                             « ’         »    «             ».

                             .                                                      
                                                                   ,                            , 
      : «The Challenges of the Internet and Social Media in Public Diplomacy» M. Wallin; «Integrating 
Diplomacy and Social Media» C. Martin, L. Jagla; «    Facebook^    Wikileaks:                  » 
 .          ; «      -          .                                                          
       ?»  .          ,  .      ; «                                                            
               »  .                 .          «   -                                               
“soft power”   “smart power”»                                                           
                                                        .

              -                                                               ,               
                                                         « ’         »    «             ».      
                                              :                     -                 
                                             ;                                               
                                                    ;                  «             »    
                                              .

                                                                             . 
                  «soft power» (« ’         »)   «smart power» («             »)            
                             .    .               « ’        »                1990              
«Bound to Lead: The Changing Nature of American Power»,                                         
«Soft Power: The Means to Success in World Politics».            .    ,  ’         -               
                                                     ,                                    , 
                                                     [5,  . 28].              .    ,             
                                                     -            ,                         
« ’        »,                                   ,                   ,                          
        ,                                           .                                        
«         -                      »  .       .

« ’        »                               PR                         ,          
                                                  ,                                    
          /                                      /                          ,               
                                .                                                              
   ,                                                                     : «Time Warner» 
(   ), «Viacom» (   ) «Vivendi Universal» (       ), «News Corp ration» (         ), «The BBC» 
(              )      .

                                                ,           «              »            
                               ,                       -      .                    
                -                         ,             ’                                  
                .

               ,                        -                                      ,    
1973                           .                       ,                                   , 
        : «                                                                                       
                          .                                                         ,           
                                  .                                                       -  
                              -                                         ,                

25



ISSN 2226-8669.                   :        ,           ,            . 2016.   9-10 (7)

      <...>                 ,                                                                     
                                                                                 ?» [2,  . 56].

        ,                                                                            
                                                                    .         
«                       »  .                      ,                                     -     
    ,                                       .              ,                                 
                                           ,                    ,                           
                                                    . «                                       
                          ,                            ,                                      
                                 », -              .        [2,  . 64].                           
                                              ,           -               .                        
                                      -       ,                                           
                                  .

                                                                                          / 
                                           .          ,          2010                   
                                        :         -        «      » (                        
        «    »)                                   WikiLeaks,                            
               .                                     ,    «                                 
  ’               »   «                       »,     «              ».                 
                          «        ».                                                    
                                          .           ,    «      »                      ,   
                               Facebook.

                   « ’         »                                                           
            «             ».           «smart power»                     «        »   « ’    » 
                                      . «                                   -        ,       
                 ,                 ,                        ,                    [4]»,-           
                «             »   .    .                               ,              
                                ,                                         ,                     
                                      -          ,                                              
                                .           «smart power»                            
                                              ,                                          
netizen (                                citizen -               net -        ;            
           «       »).

              ,                                                ’                
                               ,                              «medialism»,             
                        .      ,    .       ,         .             .         ,                   
       «teledemocracy»,                                      «CNNeffect» [6,  . 22].        
                                                    -     ,                       ,               
          ,                                     .                                           , 
                                                                                        
                      ,                            ’                    ,                    
              ’   ,                                                                     , 
                                                                                        ,       
                                 .

                                                                                     
            .        «            »               70-                   ,               
                                                                                         
           ,              -                     ,                                                  
                                           ,                          -      .            
                                                                          ,                   
                                                   ,                                    
                       ,                                                 ,                      
                 -                 .

26



        .                                          

                                                                           Twitter,     
                .             .           .                                                  , 
                                          «      #mh17:                                        
Twitter» [3].                      ,                                                       
                                                                     Malaysia Airlines,           
                           Twitter,                 «        »                              
    . Twitter                         ,                                                         
         .                                                                                   
      ,                                  (                                              ), 
                                                                              .

        .                                         ,                                     
                      ,                                                      ,                  
                     .                                                                       
                                                                                  
                       .          ,                                                   
          ,                        ,                              «                       »,   
                                                             .

                                                                                       , 
                                               ,                                    . «     
                                               ,                             <...>           
                                          ,                               ,                  
        .                                                   -        ,                           
                                              ,                                          
                                 », -               .          [1,  . 33].                   
                                                                              ,                
                                    ,                                     .

    ,                          ,                      ,        ’                             
                      ,                                                                        
      ,                                  .                                               
                                                                               ,                  
                                                         .

          
1.           .     Facebooky    Wikileaks:                   /  .         . -  2-      . -   . :         , 

2014. -  464  .
2.         .                        /  .       . -   . :      , 1980. -  246  .
3.         .       #mh17:                                        Twitter [                  ] 

/  .       ,  .            // «Forbes.        ». -  2014. -                : http://forbes.ua/ua/nation/1375322- 
efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter.

4. Nye J. Get Smart [                  ] / J. Nye // Foreign Affairs. -  2009. -                : 
http://www.foreignaffairs.com/articles/65163/joseph-s-nye-jr/get-smart7pageM.

5. Nye J. Soft Power: The Means to Success in World Politics / J. Nye. -  NY. : Public Affairs, 2004. -  194 p.
6. Vital D. Global Politics: Essays in Honour of David Vital [                  ] / D. Vital,  . Ben-Zvi, 

 . Klieman. -  2001. -                : http://books.google.com.ua/books/about/Global_Politics.html?id=F8Ijop3 
Xwu8C&redir_esc=y.

References
1. Pocheptsov H. Vid Facebooku do Wikileaks: media komunikatsii / H. Pocheptsov. -  2-he vyd. -  K. : 

Spadshchyna, 2014. -  464 s.
2. Shiller G. Manipulatory soznaniem / G. Shiller. -  M. : Mysl, 1980. -  246 s.
3. Shumylo K. Efekt #mh17: Chym zahrozhuie antyukrainska kampaniia v Twitter [Elektronnyy resurs] 

/ K. Shumylo, B. Khlimonenko // «Forbes. Ukraina». -  2014. -  Rezhym dostupu : http://forbes.ua/ua/nation/1375322- 
efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter.

4. Nye J. Get Smart [Elektronnyy resurs] / J. Nye // Foreign Affairs. -  2009. -  Rezhym dostupu : 
http://www.foreignaffairs.com/articles/65163/joseph-s-nye-jr/get-smart7pageM.

27

http://forbes.ua/ua/nation/1375322-efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter
http://forbes.ua/ua/nation/1375322-efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter
http://www.foreignaffairs.com/articles/65163/joseph-s-nye-jr/get-smart?page=1
http://books.google.com.ua/books/about/Global_Politics.html?id=F8Ijop3
http://forbes.ua/ua/nation/1375322-efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter
http://forbes.ua/ua/nation/1375322-efekt-mh17-chim-zagrozhue-antiukrayinska-kampaniya-v-twitter
http://www.foreignaffairs.com/articles/65163/joseph-s-nye-jr/get-smart7pageM


ISSN 2226-8669.                   :        ,           ,            . 2016.   9-10 (7)

5. Nye J. Soft Power: The Means to Success in World Politics / J. Nye. -  NY. : Public Affairs, 2004. -  194 s.
6. Vital D. Global Politics: Essays in Honour of David Vital [Elektronnyy resurs] / D. Vital, A. Ben-Zvi, 

A. Klieman. -  2001. -  Rezhym dostupu : http://books.google.com.ua/books/about/Global_Politics.html?id=F8Ijop3 
Xwu8C&redir_esc=y.

         . Macc-                                                           «soft power»   
«smart power».                                                                                     
                                                                                              , 
                                    ,                                .                 ,         
                                                                    «soft power»   «smart power». 
                                                            ,                                  
                        ,                      «             »                                
                    ,                               -      .                  «             »     
                                                       .

              :             ,                 , «soft power», «smart power»,                     , 
            .

Lichenko  . Media as a Tool of Realization Political Concepts of «Soft Power» and «Smart Power». This 
article is about the problem how the leading countries of the world use new media as a tool of influence on foreign 
audiences. The main goal of this impact is creating an attractive image and achieving foreign policy objectives. In the 
article were determined functions of media as a tool of implementation political concepts Soft Power and Smart Power. 
In the article was considered the phenomenon of information hegemony of modern media holdings that control almost 
all information space. Also in the article was considered the concept of astroturfing as the technology of artificial 
public opinion.

Keywords: influences of media, foreign policy, Soft Power, Smart Power, foreign audience, astroturfing.

                     : pocket.pin@gmail.com.
                            06.05.2016.

    070.431.2(410)+316.7(477)
              -                                            

                                                                  

                                            
            <^ ^    »

                                                                                         «      ». 
                                    ,                                                                 . 
                                                             ,                                            
                    .                                                                     
                        .                                        ,                                    
       .                                                                                 
                                                                                          .

             :        ,                       ,       ,        ,                  ,                 
     .

                                   .                                                      
                                         .                                                    
                                   .                                                           
                                                                        .                       
                                                              «      »                       
                       ,                                   ,                                .

©           ., 2016

28

http://books.google.com.ua/books/about/Global_Politics.html?id=F8Ijop3
mailto:pocket.pin@gmail.com

